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BRIGHT PROSPECTS AHEAD. 


Stop the calamity howling! Trade and industry 


pros- 
perity in 1914 are going right ahead, despite disgruntled 


politicians and others who would croak if they actually 


saw the clouds rain gold into the streets. The Currency 


Law has been passed, banks and bankers all over the 


country are accepting it with good grace and with the 


new tariff conditions becoming rapidly adjusted upon a 


basis of future prosperity there is no room for discord- 


ant soreheads. Business is just what all men make it 


and the great majority are in favor of a bounteous era. 
We hope every one of our readers will join in the on- 
must and 


ward and upward procession. Common sense 


shall prevail! 


“PROHIBITION” AMENDMENT TO CONSTITU- 
TION? 


W. M. 


in the 


McCormick, formerly president and now active 


Flavoring Extract Manufacturers’ Association, calls 


attention to the following proposed amendment to the 


Constitution of the United States, introduced in the Senate 


by Mr. 
Judiciary : 


Resolved by the Senate 
sentatives of the United 
Congress assembled 

Chat the following Amendment to the Constitu- 
tion be, and hereby is, proposed to the States to 
become valid as a part of the Constitution when 
ratified by the legislatures of the several States 
as provided by the Constitution 

Article—Section 1. The sale, manufacture for 
sale, transportation, importation for sale and ex- 
portation for sale of intoxicating liquors for 
beverage purposes in the United States and all 
territories subject to the jurisdiction thereof are 
forever prohibited. 

Section 2. Congress shall have power to provide 
for the manufacture, sale, transportation and im- 
portation of intoxicating liquors for sacramental, 
medicinal, mechanical, pharmaceutical or scientific 
purposes, or for use in the arts, and shall have 
power to enforce this Article by uniform legislation. 


Sheppard and referred to the Committee on 


and House of Repre- 
States of America in 


Mr. 


Sheppard and pointed out to him that the amendment if 


Mr. McCormick at once took the matter up with 
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it became law would prevent the use of alcohol in flavoring 
extracts and have the practical effect of destroying this im- 
portant industry. It also is a question whether the amend- 
ment would not ruin the perfumery business, by prohibiting 
the use of alcohol in perfumes The second section 
specifically states for what purposes intoxicating liquors can 
be used and no mention is made of foods, toilet preparations 
or perfumery. None of these articles could be classified 
with those mentioned in the section in question 

At the suggestion of Mr. Sheppard Mr. McCormick took 
up the matter with E. C. Dinwiddie, legislative superin 
tendent of the Anti-Saloon League of America and he 
promised to go into the subject more carefully. In con 
nection therewith Mr. McCormick offered a strong protest 
against the amendment in its present form, although he did 
not object to the main principle which actuated the framers 
of the proposed amendment 

Mr. McCormick’s prompt and vigorous course in this 
matter will meet with general approval in the trades. In 
the present form of the amendment there would be a ban 
even on temperance beverages, such as root beer, which 
contain small percentages of alcohol and are used gen 
erally, probably even by prohibitionists. Regarding flavor 
ing extracts there also can be no question of the effect, 
for while they are not “beverages” in the strict meaning of 
the word, they cannot be identified as being “for sacra 
mental, medicinal, mechanical, pharmaceutical, or scientific 
purposes, or for use in the arts.” Day rum might escape 
elimination, but ordinary toilet preparations and perfumery 
would seem to be excluded from consideration. 

If Mr. Sheppard’s amendment should become a part of 
the Constitution a considerable period of time would be 
required for the proper machinery to operate for that end. 
It does not seem probable that such an amendment will be 
adopted for a long time, but many unexpected and long 
though improbable proposals have lately been approved 
both by legislators and voters, so that it is best to attack 


trouble of this kind when it begins to threaten 


NONSENSE ABOUT PERFUMERY. 
Imaginative “press agents” for actresses simply revel in 
trying to discover odd and interesting episodes or pos- 
sibilities upon which to hang a story that they think will 
help in their campaign of publicity for their employers, 
but they only occasionally invade the perfumery industry 
with their mercenary misrepresentations of known facts 
and conditions. The following appeared in a recent issue 
of the Chicago Examiner and similar articles, given in 
the guise of special or other cable dispatches, were 
printed in hundreds of papers throughout the country: 
“Rome, Nov. 22.—Ida Rubenstein, the Russian 
actress, for whom Gabriel D’Annunzio wrote, ‘The 
Mystery of St. Sebastian and Pisanelle,’ has left 
Rome for Arabia. She will spend part of the win- 
ter there searching for new perfumes and recipes 
now lost and preparing them. 


PERFUMER 


“She admitted she has received this commission 
from d’Annunzio himself, who for many years has 
mourned the lost art of preparing perfumes ac- 
cording to the old system, which he believes was 
never learned because the Persians and Arabs 
guarded the recipes as state secrets. 

“The perfumes prepared nowadays he regards as 
merely vulgar concoctions compared with those 
which delighted the women of Rome and Greece. 

“Several years ago d’Annunzio himself went on 
such an expedition to Egypt, as he then believed 
the art of preparation had passed from Arabia to 
Egypt. But he failed to bring back the rare es- 
sences whose wonderful effects upon men and wo- 
men of Rome he had so often described in his 
poems. His only discovery was that he had been 
searching in the wrong place.” 


\s a French waiter once said to an Italian diner in a 
German restaurant in the Bohemian quarter of New York 
‘It is to laugh!” Research into the perfumes of the old 
ages has shown that the ideas of the ancients regarding 
odors was of the most primitive character and even in 
the time of King Solomon the sense of fragrance had 
developed only to a comparatively small degree. The 
\rabs and Persians had some crude ideas upon the sub 
ject, but that was all. China might be a better field for 
this actress, for there she might discover the origin of 
the joss sticks which are burned in summer to annoy 
mosquitoes. D’Annunzio missed his cue when he went 
to Egypt instead of China 

Seriously writing, the dispatches can do the perfumery 
industry no harm. They advertise the idea that there is 
perfumery and excite discussion, Persons who have not 
been interested in pleasant odors are likely to investigate 
and surely none will wait for the results of what may be 
called a fool's quest into an undiscoverable field of noth 
ingness. There never could have been anything superior 
to the products in perfumery that are now made on both 
continents, with the American perfumer always striving 
and frequently attaining the ideal that satisfies the most 
delicately discriminating feminine nostril. 

But here we will stop. The “press agent” has charmed 
us into giving the Russian actress and her playwright 
mention which they never otherwise could have obtained 
in these columns. The added publicity is theirs, the pleas 


ure of pricking their illusive bubble is ours 


HIGHER DUTY ON SMALL QUANTITIES. 

[reasury decision 34,035 gives the following ruling 
“Relative to the classification of oil of sweet almond, oil 
of lemon, oil of orange, and other articles provided for 
eo nomine in the tariff act of October 3, 1913, when con- 
tained in packages of less than 2% pounds gross weight, in 
view of the specific provision in paragraph 17 of the tariff 
act that chemical and medicinal compounds, combinations, 
and all similar articles dutiable under the tariff act, ex 
cept soap, whether actually provided for or not, put up in 
individual packages of 2% pounds or less, gross weiglit, 
shall be dutiable at a rate of not less than 20 per cent 
ad valorem. 

“Tt will be observed that this provision, which is a new 
one, does not impose a minimum rate of 20 per cent. ad 
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valorem upon all dutiable articles imported in packages of 
242 pounds or less, but does impose such minimum rate 
upon articles which are chemical or medicinal compounds 
combinations or articles similar thereto when imported 
in such packages. The department is accordingly of the 
opinion that all the articles provided for in Schedule A, 
whether eo nomine or otherwise, except soap and sponges, 
are dutiable at not less than 20 per cent. ad valorem when 
imported in packages of less than 2% pounds, gross weight 
“The department is further of the opinion that all articles 
provided for in the dutiable schedules of the tariff act else- 
where than in Schedule A, which in fact consist of chem- 
ical or medicinal compounds or combinations or articles 
similar thereto, are also subject to such minimum rate of 
duty when put up in such packages. It does not, however, 
msider bath brick, cement, manufactured pumice stone, 
fullers’ earth, and like articles as similar to chemical or 
medicinal compounds or combinations.” 


ANOTHER LABEL AMENDMENT FOR PURE 
FOOD ACT. 


A new bill intended to restrict trade in interstate 

smmerce in commodities that are not properly labeled 
has been presented in the House at Washington by Rep 
This bill, H. R. 9832, 


s intended to supplement the provisions of the Pure 


resentative Lafferty, of Oregon. 


Food and Drugs law, and it is specifically provided in 
section 4 of this measure that no provisions of the pure 
od act or the amendments thereto shall be repealed 
hereby. 

The interesting feature of this bill is that it provides 
that labels of medicinal compounds, 
intended for interstate or foreign trade, there shall be 


upon the drugs or 
“a statement showing the true contents and proportions 
of each ingredient therein.” 
This proposition is certain to arouse much interest, as 
revives the 
bills,” 


sons who dispense medicinal compounds, the value of 


controversy regarding the so-called “for 


mula against which protests are made by per 


which rests in some secret formula. Another provision 
n the bill is that canned food must bear a label show 
ing the year in which the product was canned 

Mr. Lafferty’s measure has been referred to the Com- 
mittee on Interstate and Foreign Commerce, and is ex- 
pected to be considered with other measures bearing 
upon food and drugs pending before that committee. 


NEW WORKMEN’S COMPENSATION LAW. 
York State regarding the 
ompensation of workmen injured while working at various 


[he new law passed in New 
trades is of concern to all employers. Manufacturers and 
ther employers in this state would do well to familiarize 
themselves with the subject, with a view to their own 
The and the 
structions put upon its provisions would fill so many pages 


protection. new law various tentative con 
of this journal that it is not expedient to undertake to go 


into details in these columns regarding it. Those who 
prefer something more official than the reports in the daily 
papers may obtain copies of the law on application to the 
Secretary of State, Albany, N. Y. 
also has been published in pamphlet form by the New York 
Merchants’ Association for the use of its members. This 
analysis was prepared by William H. Hotchkiss, formerly 


Superintendent of Insurance of New York State. It ap- 


An analysis of the law 


pears to be complete and comprehensive 
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DEVELOPMENT OF FOREIGN TRADE. 


The Bureau of Foreign and Domestic Commerce of the 
Department of Commerce has opened an office in the 
New York, and will offices in 
Orleans, and San An experi- 
enced member of the staff of the Bureau will be in charge 


Customhouse, soon open 


Chicago, New Francisco. 
in each city for the purpose of giving information con- 
cerning the work of the bureau and to assist merchants 
and manufacturers in the development of foreign trade. 
The publications of the bureau will bé on file, and these 
offices will be made sources of information and assistance 
to all desiring to cultivate export business. 

One special feature of the work of these offices which 
will undoubtedly interest business men and commercial 
whereby 
suls who are in this country on leaves of absence will visit 


organizations generally is an arrangement con 
the offices as convenience permits, and make them places 
for meeting the representatives of business houses who 
may desire to cultivate business in the particular foreign 
field in which the consuls reside 

New York the 


two houses interested in a particular field called upon the 


Recently in representatives of twenty 


consul at the local office of the bureau. In addition to this 


arrangement, it is planned that the commercial agents 


representing the Department of Commerce abroad shall 
upon their return from their foreign studies, visit these 
offices 

Another feature of the work of the bureau is that its 


commercial agents on their return to America will attend 
trade conferences or conventions of persons or organiza- 
tions interested in special lines of investigation, in order 
that they may personally inform manufacturers and mer- 
chants of the result of their studies in the foreign field 
concerning their own lines of manufacture 


FOREIGN TRADE BUREAU’S WORK. 
of the chief of the For 
eign and Domestic Commerce, which has just been sub- 


The annual report Bureau of 
mitted to the Secretary of the Department of Commerce. 
presents a concise summary of the activities of the bureau 
during the last year and outlines the greater service which 
it will be called upon to perform in the future. Its work 
has been expanding so steadily, as stated in the report, 
that : 

“With the extension of information in regard to the 
facilities of the bureau the commercial 
there has come an ever growing demand upon the office 


among interests 
for its trade reports and for its various special bulletins, 
and the limited clerical force has more and more difficulty 
in coping with the volume of work of this character. It 
is difficult to state with appropriate moderation the pos- 
sibilities for valuable promotive service which lie in the 
future for the Bureau of Foreign and Domestic Com- 
merce.” 

During the fiscal year 1913 the general correspondence 
of the bureau increased to an estimated total of nearly 
90,000 incoming and 80,000 outgoing letters; 2,612 “Trade 
Opportunity” notices were published giving direct and 
definite opportunities for the sale of American goods, and 
600 notices of proposals for government supplies; 97 con- 
fidential circulars were issued giving more detailed infor- 
mation as to trade openings; 7 bulletins containing special 
consular reports on various lines of trade were published, 
and 18 bulletins containing the results of investigations 


by special commercial agents. In addition to these were 
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publications, including the Daily Consular and Trade Re- 
ports (6,528 pages), the monthly, quarterly, and annual 
statistical bulletins, tariff bulletins, etc. 


NATIONAL CHAMBER’S PROGRESS. 

New York has become represented in the Chamber of 
Commerce of the United States of America, during the 
past three months by the election of commercial organiza- 
tions operating in Binghamton, Ithaca, Geneva, Auburn, 
Batavia, Lockport, Oneida, Palmyra, Jamestown, Elmira, 
New York City, Newburg, Newark, Yonkers, Port Jervis, 
Middletown, Cortland, Lancaster, Albany and Schenectady. 
The total number of organizations in the National Chamber 
from New York is eighty 

here are now four hundred and eighty-eight organiza- 
tions constituting the membership of the National Chamber. 
The American Chamber of Commerce in Paris, and the 
American Chamber of Commerce for the Levant are also 
members. The second annual meeting of the National 
Chamber will be held in Washington, February 11 to 13 
Several hundred business men representative of commercial 
organizations are expected. February 12 will be devoted 
to consideration of all that is involved in the Sherman 
antitrust law and the regulation of corporate activity by 
law. The annual banquet will be held on the anniversary 
of President Lincoln’s birthday. On February 11 Secretary 
Wilson, of the Department of Labor, will address the meet- 
ing on “The Relation of the Department of Labor to In- 
dustries and Commerce.” 


TRADE MARK DECISION. 


Ex PARTE RicHARD HuUDNUT. 

Decided October 17, 1¥Y13 
Laspe_s.—Nortice or CopyRiGHt 

Where the name of the proprietor is printed in a diag 

onal line across a label and the word “Copyright” ap- 
pears at the lower left-hand corner thereof, Held that 
this is a sufficient compliance with the provision of the 
Copyright Act that the notice of copyright shall consist 
of the word “Copyright” or the abbreviation “Copr.,” 
accompanied by the name of the copyright proprietor. 
ON APPEAI 


LABEL FOR TOILET WATER 

Mr. Nicholas M. Goodlett, Jr., for the applicant 
Frazier, First Assistant Commissioner 

This is an appeal from the refusal of the Examiner to 
register the label presented in this case on the ground 
that the name of. the copyright proprietor does not ac 
company the word “Copyright.” 

Section 18 of the Copyright Act of March 4, 1909, 
provides 
that the notice of copyright required by section nine of 
this act, shall consist either of the word “Copyright’ 
or the abbreviation “Copr.,”” accompanied by the name 
of the copyright proprietor, and if the work be a printed 
literary, musical, or dramatic work, the notice shall in- 
clude also the year in which the copyright was secured 
by publication 

Chis section requires that the word “Copyright” or its 
abbreviation “Copr.” shall be accompanied by the name of 
the copyright proprietor. Upon the label the name of the 
proprietor, who presents this application, Richard Hudnut, 
clearly appears. It is true it is imprinted in a diagonal 
line across the label, while the word “Copyright” appears 


at the lower left-hand corner thereof. There can be no 


ambiguity, in my judgment, as to the name of the pro- 
prietor. This is the essential fact that this section of 
the statute requires to appear upon the label, coupled with 
the word “Copyright” or its abbreviation. The statute 
does not require that the name of the proprietor shall be 
in a line with, above or below, or in any particular loca- 
tion with respect to said word so long as it accompanies 
that word or its abbreviation. 

The decision in ex parte A. Silz, Inc. (181 O. G., 542), 
does not appear to support the Examiner’s holding. In 
that case the objection was not addressed so much to the 
failure of that particular name to accompany the word 
“Copyright,” but to ambiguity as to who was the pro- 
prietor, due to the use of the phrase “Prepared for A. 
Silz, Inc.” Had the words “Prepared for’ been omitted 
I do not doubt that the decision would have been otherwise. 

As the Examiner states, the real issue of the case is 
the meaning of the word “accompanied.” Turning to 
the dictionary, it is found that “accompany” means to go 
with; to be or exist in company with; constitute an ad- 
junct or concomitant to; combine; associate, etc. 

So long, therefore, as the name of the proprietor is so 
related with respect to the word “Copyright” or its ab- 
breviation that it may be correctly said to accompany the 
latter, the requirements of this section of the copyright 
statute are fully satisfied. 

The decision of the Examiner is therefore reversed. 


“SOMETHING JUST AS GOOD.” 

Before Charlie Murphy sprang into fame as the owner 
of the Chicago Cubs, he worked as a clerk in a Cincinnati 
drug store, owned by old Doctor John Keeshan. The doc- 
tor was a prime chemist, an able business man, and an 
expert salesman. And one of the rules in his shop was 
that, if anybody asked for any preparation which was not 
in stock, the clerks must always answer: 

“Sorry, but we haven’t that. However,” with a grand 
flourish, “here is something just as good.” 

One afternoon a middle-aged man came into the store 
and asked for a certain kind of hair tonic. At the time 
Doctor Keeshan, immaculate and imposing in his usual 
frock coat and high silk hat, was standing near by. Murphy 
was anxious, therefore, to make good on the store rules 

“Sorry,” he said, with a deprecating bow, “we're just 
out of that preparation. However, we have something just 
as good.” 

“But,” asked the prospective customer doubtfully, “is it 
just as good? I want it to keep my hair from falling out, 
and I’d like to be sure about it.” 

Young Murphy, in his desire to carry the thing out in 
the best style possible, waved his hand toward old man 
Keeshan 

“There’s the very man who invented it,” he said grandly. 

The doctor, who was very deaf, construed the gesture 
to mean that he was being introduced to the newcomer. 
Accordingly, he took off his high hat, and bowed, thereby 
confessing his inability to mix good hair tonics. The head 


he bared was bald as an egg.—Popular Magazine. 


The Ties That Bind. 


Blest be the ties that bind. 
Thus spake the merchant wise: 
The ties that bind the customer 
Are known as “advertise.” 
—Confectioners’ Journal. 
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CORRESPONDENCE 





“NOSE vs. TEST TUBE” CONTROVERSY. 
Editor American Perfumer and Essential Oil Reviex 

[ was somewhat surprised that you took no interest 
whatever in the Nose vs. Test Tube Controversy in the 
Perfumery and Essential Oil Record, beginning in April. 

You once referred to the verses of the Printers’ Devil, 
which was a comment on an advertisement of mine, in 
regard to Bergamot oil. This, standing quite alone, might 
lead people to suppose that adulteration is more rife in 
England than elsewhere. Now this is far from being the 
case. 

You with a literary man’s eye must have seen that the 
discussion in question was a most unbiased and imper- 
sonal one; there was no question of cheap advertisement 
about it. At any rate, I can tell you, from my point of 
view, that I hesitated very much before attacking a large 
group of people, namely, analytical chemists, among whom 
are, of course, included some of the most eminent re 
search chemists of the world. This is further brought 
out by the fact that my opponents did not hesitate to give 
their views. 

Many analytical people contributed valuable notes to this 
discussion, most of them remarkable by the fact that they 
agreed with my views to such a large extent. The ar- 
ticle here was reprinted in numerous papers, some of 
which I had never heard of even, and I cannot help think- 
ing that the matter might have aroused some interest in 
your country, where I suppose the essential oil trade is 
not entirely free from adulteration. 

Kindly note that you may make whatever use you like 
of this letter, as far as your journal is concerned, but 
that it should not be shown to trading firms who might 
in some way be biased, and be interested in keeping this 
matter of testing essential oils in the right way (viz., by 
the nose), away from the notice of the consumers. 

[ am often consulted by various trade papers here as 
to how a certain matter might affect various interests, 
but I have always urged the view that a trade paper, as 
any other newspaper, should represent all views in an en- 
tirely unbiased way. I have, for instance, always not only 
given permission, but have requested papers to publish 
opinions on any essential oil controversy which might ap- 
pear to be inimical to the interests of advertisers. On the 
assumption that you share this view I venture to write 
you this letter. W. NAUMANN, 

63 Bartholomew Close, E. C., London. 

December 12, 1913. 


[Regarding the Nose vs. Test-Tube Controversy, it is 
our opinion that essential oil conditions in this country 
are not in bad shape in regard to the quality of the oils. 
The Government is very strict and is getting stricter in 
regard to all oils in the United States Pharmacopoeia, and 
where it can be shown that certain adulterants are 
added, the shipper is held to be guilty of violation of the 
Food and Drugs Act, whether or not the particular style 
of adulteration is specified in the U. S. P. The oil may 
conform to all the tests and standards of the U. S. P.; 
but if the presence of any added substance can be proven, 
the oil is held to be adulterated. Prominent essential oil 


men, who are regarded as competent, not_only as business 
men, but as judges of essential oils, endorse the view that 
the nose is not-as reliable a test of the average essential 
oil as what our correspondent figuratively calls the “test 
tube.” Much depends on the physical condition of the 
tester, and everything depends on the man whose nose is 
accepted as a standard. 

It is not to be denied that the nose is a very valuable 
adjunct, but principally in selecting oils for their perfume 
value, and not because of their purity. For instance, when 
selecting lavender oils that pass all the chemical tests for 
purity, the nose is a very good guide.—FEprror. | 


ATTACKS ON METHYL ALCOHOL. 
Editor American Perfumer and Essential Oil Review: 

The article on methyl alcohol appearing in the Decem- 
ber number of THE AMERICAN PERFUMER (page 249), is of 
interest as the attack on methyl alcohol seems to be almost 
entirely unwarranted, and I should be glad to know by 
whom it is instigated and for what purpose. Is it a case 
of ethyl fighting methyl alcohol? 

If I am advised correctly most of this nonsense in regard 
to methyl alcohol was part of a systematic campaign 
against it years ago for the purpose of pushing forward 
the denatured alcohol bill. If that were the case, then 
the tirade accomplished its end and there is no useful 
purpose in its continuance. 

The records of a dozen investigators show that on the 
average methyl alcohol has about two-thirds the physio- 
logical action of ethyl alcohol and although cases are re- 
ported where methyl alcohol appears to exert an action 
more pronounced than this, it is not unlikely this was 
due to the presence of furfurol or aldehydes of a toxic 
nature which were present in the old time methyl alcohol 
to some extent or in occasional samples; but which the 
present refined alcohol is devoid of. 

Very careful tests that have been made of methyl alcohol 
by German scientists indicate that the pure methyl alcohol 
is less active than ethyl alcohol and as it is a better solvent 
than the latter, the present attack on this useful solvent 


seems to be without sufficient foundation 
CARLETON ELLIs. 


Montclair, N. J., December 23, 1913. 


[The present campaign against methyl alcohol seems to 
be fostered partly by persons who have little else to do 
and try to achieve fame or notoriety, which is the same to 
them, by preaching about what they call the “terrible 
scourge of blindness due to methyl alcohol.” This subject 
seems to be sufficiently horrible to attract morbid persons 
who seek an outlet for their militant inspirations and who 
like to see their names in the newspapers. In this con- 
troversy, as in all others, the truth will prevail—Ebrror.] 


Citronella Oil. 


Boulez describes a new method for the assay of 
citronella oil. He uses 25 to 50 grams of the oil, which 
is shaken up in an Erlenmeyer flask with 100 to 200 cc. 
of concentrated solution of acid sulphite of potassium, 
which is saturated with neutral sulphite, and then left 
standing until all the aldehyde is combined. An equal 
volume of water is then added, and the mixture is 
heated under a condenser, with frequent shaking, until 
the aldehyde is all dissolved as a sulphonic compound. 
The oil which remains unabsorbed is separated and 
weighed, and the geraniol is determined by acetylating 
the separated oil in the usual manner. 
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FORMATION AND DISTRIBUTION OF ODOROUS PRODUCTS 


IN PLANTS* 


By DR. EUGENE CHARABOT, Grasse, France 





Among the innumerable substances which elaborate 
the plant organism, there are some whose physiological 
role is so manifestly predominant that their study is 
right at the outset forced upon the attention of chem- 
ists and physiologists. 

The mechanisms which govern the changes and 
migrations of the carbohydrates, the co-operation of 
these principles in the fundamental phenomena of plant 
life, are known in all their ramifications. And then, 
moreover, even though one is unacquainted with the 
chemical constitution of the albuminoid substances, 
their physiological role as well as their actions in the 
functions of life have been very carefully studied, if 
not accurately determined. 

3ut in addition to these bodies of foremost interest, 
the carbohydrates, albuminoids and the fatty substances, 
there is a multitude of others whose role seems to be 
more in the background, but which, nevertheless, 
though their normal and constant presence prevents 
this from being suspected, should have a very well 
defined significance, and perhaps even participate in 
an essential function. The odorous compounds are 
among these. Their appearance, their distribution, their 
evolution, their physiological role, deserve, for this rea- 
son, an impulse of scientific curiosily. This is the more 
so, as the perfume principles of plants adapt them- 
selves in the most perfect way (thanks to the precision 
of the methods of handling, which are suitable to them) 
to the study of plant chemistry in some of its relations 
to the action of animate matter. These considerations, 
of a purely philosophical order, should be in some 
measure sufficient to show that the question which 
am going to have the honor of expounding deserves 
to take a place in the plan of our physiological 
knowledge 

Some other considerations and these are of an im- 
mediately practical kind, make of my subject a par- 
ticularly interesting question. The cultivation of plants 
for perfume, supplies one of the most important of 
French industries; an industry which finds the most 
extraordinary favorable conditions for plant vitality on 
that beautiful and smiling coast, known throughout the 
world: under the name of “de Cote d’ Azure”’—(The 
Azure Coast). 

The perfumery industry, which, in order to convert 
its singular and fragrant productions into money, try 
ing out new brands constantly, has undergone a veri 
table revolution, as mirrored by the last five new 
decades. The innumerable discoveries, effected during 
the second half of the last century in the domain of 
organic chemistry, should distribute the progress 
through all parts of the domain of practical realization. 
Often with the idea of verifying some part of a theory, 
new substances are obtained, which possess agreeable 
odors, and which should receive the attention due them, 


*Delivered before the College of Pharmacy, Philadelphia, October 
17, 1913. 


owing to the greatest interest manifested in the art oi 
combining and harmonizing perfumes 

On the other hand, flower perfumes were obtained in 
a more delicate way, introduced under different forms 
according to the best needs engendered by the use of 
artificial perfumes. These latter, used cleverly and dis- 
creetly, have proven to supply elements of originality, the 
natural odorous substances conveying to such artificial 
mixtures their delicacy and fragrance, which they lack 

There, as in all branches of human activity, progress 
has led to democratization. Some needs are born from 
the possibility of satisfying them by the use of syn 
thetic perfumes. And here again important problems 
have appeared, the solution of which attracted the agri 
culture and the industry of the southeast of France. 

In order that the development of the cultivation of 
odoriferous plants, which results from a larger and more 
general use of perfumes, should be effectual and sub 
stantial, the conditions of production must be economic 
enough to permit of combining of the natural and syn 
thetic products without too much parsimony. 


Now, the labor requirements weigh more and mort 
heavily upon the net cost, and it is necessary therefor: 
to demand more and more of the soil, and conversely 
of the work of the plant itself, if I may so express my 
self, than that which formerly one expected to obtai: 
in great measure, from the cheaper manual labor. 

It is in securing more care, better method in the 
cultivation, closer attention to the harvest, and in im 
proving the species, as much as in perfecting the indus 
trial customs, that one will succeed in properly solving 
these difficult problems. 


\ll these questions, so important to practical opinion, 
are solved in a way all the easier and more satisfac- 
torily because of being based at the present on better 
established general principles. The knowledge of these 
general principles proceeds from that of the relations 
existing between odoriferous substances and the mech- 
anism of the essential functions of the plant. 

So the subject whose concise explanation you have 
been pleased to honor me in asking for my explanation, 
appears to us of interest, both speculative and at the 
same time practical. 

The study of the mechanisms which regulate the 
formation of the odorous matters and their evolution, 
the investigation of the relations existing between th« 
chemical phenomena which modify these substances 
and the immediate manifestations of the life of the 
plant, the knowledge of the part played by the essen 
tial oils in the vital economy, constitute so many en- 
ticing problems which, it will be readily conceived, 
have a capital importance, not only from the point o! 
view of rational cultivation and of judicious harvesting, 
but also from the point of view of the rational extrac- 
tion of the perfume of the plant. 

To this study I have devoted, either alone or in 
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collaboration, principally with Mr. Al. Hebert, more 
than ten years of research work. 

The question embraces the formation and circulation 
of the odorous compounds; their evolution and the 
mechanism of this evolution; the genesis of the odorous 
matter and the physiological role of the perfumes. 

Formation and Circulation of the Odorous Com- 
pounds.—The odoriferous plants form two very distinct 
groups as regards the distribution of their aromatic 
principles among the various organs. In some the es- 
sential oil makes its appearance in the green organs; 
in the others it exists exclusively in the flowers. Thus 
it will be necessary to consider separately the perfume 
in the entire plant and the perfume in the isolated 
flower. 

The Perfume in the Entire Plant—We have experi- 
mented with various representatives of the vegetable 
kingdom, belonging to different families and containing 
the most diversified chemical substances, and we have 
arrived at the following conclusions: 

The odorous kinds of matter make their appearance 
in the young green organs. They continue to form 
and accuniulate until the flowering period, but with an 
activity which slackens more or less appreciably. They 
migrate from the leaf into the stem, and thence into the 
inflorescence, obeying the laws of diffusion; a portion 
enters into solution and, by osmosis, penetrates into 
the stem. On arriving in a medium already saturated 
with similar products, a portion is precipitated, whilst 
the rest, consisting of a relatively soluble mixture, con- 
tinues to diffuse through the membranes and reaches the 
organs of consumption, particularly the inflorescences 

At the time when the work of fertilization is accom 
plished, a certain quantity of essential oil is consumed 
in the inflorescence. It is possible and even probable 
that the green organs produce at the same time further 
quantities of odorous matters; experiment only permits 
of the determination of the fact that the difference 
between the production and consumption is expressed 
by a loss at the period when the functions of the flower 
are accomplished. 

The practical consequence of this last conclusion is 
that the harvesting of the perfume-yielding plants 
should be effected shortly before this consumption takes 
place, that is, before the act of fertilization. 

When this act has been accomplished, the odorous 
principles appear to descend again into the stem and, 
generally, into the organs other than the flower, a 
migration which is probably induced by the desiccation 
of the inflorescences, which involves, other things be- 
ing equal, an increase in the osmotic pressure and a 
partial precipitation in situ of the least soluble 
principles. 

The Perfume in the Isolated Flower—There exists, 
as was supposed by J. Passy and as was proved by 
\. Hesse and his collaborators, two categories of plants: 
One class continuing to produce odorous matters when 
placed under conditions such that the vital functions 
may still be exercised; the other class containing the 
whole of their odorous principles in the free state and 
incapable henceforth of producing any further quantity, 
even though their vitality be not arrested. 

Evolution of the Odorous Compounds and Its Mech- 
anism.—These researches, which I have carried out 
partly in collaboration with M. A. Hebert, have led to 


the following conclusions: The compound ethers 
(esters) have their origin, in particularly active fashion, 
in the green portions of the plants, by the direct action 
of the acids on the alcohols previously formed. This 
phenomenon of esterification is assisted by a special 
agent playing the part of a dehydrating agent, probably 
an enzyme of reversible activity. 

The influences which are capable of modifying the 
plants so as to adapt them for a more intense chloro 
phyllian function are favorable at the same time to 
esterification, because this function is favorable to the 
mechanical elimination of water 

Thus the chlorophyllian function tends to acquire a 
new significance; it not only assures the fixation by the 
plant tissues of carbonic acid gas; it not only effects 
by favoring transpiration, the circulation of the liquids 
which carry and distribute the principles necessary to 
the mineral nutrition of the plant, but it also activifies, 
once the carbon is assimilated, the condensations which 
enable the passage from a simple chemical structure to 
one of the innumerable complex structures, the study 
of which taxes all the ingenuity of the chemists. 

When the alcohol is capable of readily parting with 
the elements of water, it gives rise, together with the 
compound ethers (esters) to the corresponding hydro 
carbon, so that the first transformations which the 
alcohols undergo are due to phenomena of dehydration 

The phenomena of isomerization; that is, changes of 
nature without change of composition, also proceed to 
gether with the metamorphosis of the odorous matter 
Lastly, the alcohols and their ethers are actively con 
verted into their oxidation derivatives, particularly 
when the inflorescences appear, in which organs the 
fixation of oxygen by the tissues is particularly intense 

Genesis of the Odorous Matters.—The sum of my 
researches, and the interesting observations of M. 
Hesse, lead to a conception of the genesis of the odor- 
ous matters in the plant. A large number of the 
odorous products, very diverse in their functions and 
chemical structure, are produced in consequence of the 
splitting up, with fixation of the elements of water, of 
principles called glucosides. It is sufficient to admit the 
general nature of such a mechanism to arrive at a satis- 
factory explanation of the facts observed with regard 
to the formation of the odorous matters and their 
appearance at any particular point of the vegetable 
organism. 

It seems to me that there is reason to believe that 
the glucoside which is capable of yielding the essential 
oil is formed or tends to be formed in the green por 
tions. Most frequently, this glucoside immediately en 
counters the conditions of environment which are 
favorable to its decomposition, and then the essential 
oil appears in the green portions and begins to circu 
late, evolve itself and play its part. It may even happen 
that the medium is so favorable to the splitting up of 
the glucoside that the latter can never be formed; in 
this case the whole of the essential oil will exist in the 
free state in the green organs. 

In other cases, the glucoside only comes in contact 
with the ferment which is capable of splitting it, in the 
flower. It will then only be after it has circulated as 
far as the flower, undergoing in its course more or less 
profound modifications, that it will be able to liberate 
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HYACINTH 


By H. 


The hyacinth perfumes are very popular, and they are 


steadily gaining favor, particularly for the reason that we 
are today in a position to prepare the delightful odor of the 
flower from the natural oil of the hyacinth blossoms, while 
heretofore it was necessary to employ the artificial prod- 
ucts in combination with bromstyrol, that chemical sub- 
stance with a hyacinth-like odor, obtained by the bromina- 
tion of cinnamic acid, or of styrol. 

The hyacinth plant is a specialty of Holland. Just as we 
observe the flourishing of a whole series of flowers only in 
the luxurious climate of the Riviera, contrarily, in spite of 
the great efforts, the cultivation of the hyacinth on a large 
scale has not other countries. The 
climate and soil play an important role in this case. Added 
to this, is the fact that the Dutch flower growers have occu- 
pied themselves with the thorough cultivation of just the 
hyacinths since the beginning of the eighteenth century, 


been successful in 


and possess an uncommonly extended experience therein, 
which had to be acquired by other growers only at the 
cost of much time and many failures. Accordingly, hya- 
cinth-culture is a very complicated matter, simple though it 
may seem, otherwise the experimental cultures undertaken 
in some localities where the same prerequisites for the 
flourishing of hyacinths obtain as in the locality of Haar- 
lem, would have given favorable results. This unfortu- 
nately is not the case. 

So, in the Spring, inthe month of April, we see the fields 
between Haarlem and the Hague largely covered with a 
sea of blooming hyacinths, a magnificent sight for the eye 
of the visitor; moreover, an unbelievable, incomprehensible 
marvel to the sense of smell, for the many thousands of 
hyacinth blossoms throw out fragrance of such indescrib- 
able beauty and seeming unity, that one is fairly intoxicated. 
And yet, each variety of hyacinth blossom possesses, with 
the same kind of fragrance, a recognizable difference in 
nuance, just as the rose does. 

For many years the problem of obtaining the fragrance 
of the hyacinth in the form of a blossom-oil has been at- 
tempted, but for a long time all efforts were unavailing. 
The hyacinth blossom, like the other blossoms, does not 
yield its fragrance so easily, so that, for example, experi- 
ments with the method practiced in Southern France for 
many decades, and still in use today, called “enfleurage” 
were unsuccessful. 

The method of enfleurage was therefore excluded, and 
also that of maceration, which gave no results of any im- 
portance. Thus, for many years, a search was made, until, 
by a particular method of treatment, as well as by a special 
extracting agent, the concrete was finally produced on a 
commercial scale. 

For the obtaining their blossom oil, the 
hyacinth blossoms are stripped from the stems, and put 
into a room where they are prepared for the extraction 
process. They are assorted and packed in cases. As 
already mentioned, not all hyacinths can be used for oil 
production (especially the dark-blue blossoms are useless) 
because their fragrance is much more weedy than that of 
the other hyacinths. They are therefore discarded. 

The cases filled with hyacinths are then taken to the 


purpose of 


MANN 


factory, where they are mixed with a specially prepared 
extraction agent, and in an apparatus constructed specially 
for this purpose, they the greatest 
As in the case of other 


are subjected, with 
care and accuracy, to extraction. 
blossoms, for instance, that of jasmine, the blossom-oil 
only develops in the hyacinth blossom in the decomposition 
stage of the blossom, and the blossom a few hours after 
picking shows a much greater amount of this valuable 
substance than at the beginning. This is a very peculiar 
phenomenon that has given the perfume chemists much 
food for thought, and has been the instigation for some 
valuable experiments that have become basic and funda- 
mentally important for the present of blossom-oil 
extraction. In this field, the perfume-chemist, 
Hesse, has accomplished pre-eminently good’ work. 

Since each individual blossom only contains compara- 
tively little essential oil, it can hardly be imagined what 
large amounts of hyacinth-blossoms are used in order to 
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obtain such a quantity of essential oil with which to even 
appear on the market. One factory during this year has 
worked up about 750 tons of hyacinth blossom without 
stems, and is making preparations to enable it to work 
up a greatly larger quantity during the coming year, as the 
demand for this is naturally very great, as with all novel- 
ties in perfumery. France is interested, primarily, in this 
new and delightful perfume, and other countries also are 
showing a lively interest. 

The manufacture of a delicate hyacinth perfume by the 
use of the hyacinth oil concrete, is very simple, because 
It is dissolved in luke 
warm alcohol, and if desirable, worked for a few days in 
an extraction machine, such as is used in the washing out 
of pomades; it is then frozen out and filtered. This in- 
fusion serves as a base, and further additions may be 
made according to desire and taste. Primarily, these con- 
sist of some rose oil, as well as small quantities of the 
best ylang-ylang oil, traces of vanillin or heliotropin are 
added. Very delicate nuances may be obtained by addi- 
tions of artificial violet derivatives, but care must be taken 
lest the hyacinth fragrance become too sharp, which may 
easily occur if too large additions of violet are made. 
Finally, the addition of a little delicate jasmine oil is 
recommended. Fixation is with Siamese 
benzoin and musk infusions. 

All the other hyacinth perfumery products can be pre- 
pared on this basis, but it should be remembered that it 
should be worked up only into the best, for the price of 
the oil is not such as to make it possible to produce cheap 
products therefrom. 3ut for the fine hyacinth per- 
fumes, high prices will gladly be paid, as they really rep- 
resent something distinctly exceptional. 


the blossom oil is used as a base. 


accomplished 


Patent for Neutral Soap Paste. 

German Patent, 236,295. Nanton Fréres et de Marsac 
and Th. Fr. Tesse. A neutral soap paste, with per- 
manent neutrality, great cleansing power, and softening 
action on the skin. The alkali salt of a sulfonation prod- 
uct of castor oil is allowed to react on a soap contg. 
free alkali (soft K soap), such castor oil product being 
a disulfocastor oil compd., and contg. the radical of 
glycerol, H.:SO,, and ricinic acid. 
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THE SOAP MAKING INDUSTRY 


By DR. E. G. THOMSSEN, Washington, D. C. 


PREFATORY NOTE. 

The works pertaining to the soap industry are reasonably 
plentiful. Works are much rarer, however, in which an 
attempt has been made within a brief volume to clearly 
outline the process of soap-making from a purely practical 
standpoint. 

The author has long felt the lack of a volume which 
would briefly, clearly and fully explain the problems in the 
manufacture of soap in such language that it might be 
understood by those not specially trained in chemistry, a 
condition existing in this industry. With the ever-increas- 
ing cost of raw material, with practically no increase in 
price of finished product to the manufacturer, it is abso- 
lutely essential that any material purchased should undergo 
certain tests so as to assure a maximum yield of both soap 
and the by-product glycerine. Such tests can be made by 
one not skilled zs a chemist where conditions are such as 
to prohibit employing one, a condition which often prevails. 
It is furthermore, the object of the author to point out 
the recent advances made in the manufacture of and im- 
provements in various formulas of soap-making 

In taking up the industry for survey it has been thought 
desirable to first describe and enumerate the raw mate- 
rials, second, to outline the process of manufacture, third, 
to characterize and illustrate the composition of various 
soaps, fourth, to give the most important analytical tests 
and methods which are of value to control the process of 
manufacture and to determine the purity of the product, 
and fifth, to give a bibliography or recommend a series of 
works for a fuller survey of the subject. 

It is not the intention of the author to go very much 
into detail but rather to make the work as brief as pos- 
sible and to keep to the subject before him. 

The author trusts that this work may prove of value 
to those engaged in the soap industry. 


CHEMICAL DEFINITION OF SOAP. 

Soap is ordinarily thought of as the common cleansing 
agent well known to everyone. In a general and strictly 
chemical sense this term is applied to the salts of the non- 
volatile fatty acids. These salts are not only those formed 
by the alkali metals, sodium and potassium, but also those 
formed by the heavy metals and alkaline earths. Thus 
we have the insoluble soaps of lime and magnesia formed 
when we attempt to wash in “hard water’; again alum- 
inum soaps are used extensively in polishing materials 
and to thicken lubricating oils; ammonia or “benzine” 
soaps are employed among the dry cleaners. Commonly, 
however, when we speak of soap we limit it to the sodium 
or potassium salt of a higher fatty acid. 

It is very generally known that soap is made by com- 
bining a fat or oil with a water solution of sodium hydrox- 
ide (caustic soda, lye), or potassium hydroxide (caustic 
potash). Sodium soaps are always harder than potassium 
soaps, provided the same fat or oil is used in both cases. 

The detergent properties of soap are due to the fact 
that it acts as an alkali regulator, that is, when water 
comes into contact with soap, it undergoes what is called 








hydrolytic dissociation. This means that it is broken 
down by water into other substances. Just what these 
substances are is subject to controversy. They are, how- 
ever, formed gradually, and being alkaline have cleansing 
properties. 


OILS AND FATS. 


There is no sharp distinction between fat and oil. By 
“oil” the layman has the impression of a liquid whic’. at 
warm temperature will flow as a slippery, lubricating, vis- 
cous fluid; by “fat’’ he understands a greasy, solid sub- 
stance unctuous to the touch. It thus becomes necessary 
to differentiate the oils and fats used in the manufacture 
of soap. 

Inasmuch as a soap is the alkali salt of a fatty acid, the 
oil or fat from which soap is made must have as a con- 
stituent part, these fatty acids. Hydrocarbon oils or par- 
affines, included in the term “oil,” are thus useless in the 
process of soap-making, as far as entering into chemical 
combination with the caustic alkalis is concerned. The 
oils and fats which form soap are those which are a com- 
bination of fatty acids and glycerine, the glycerine being 
obtained as a by-product to the soap-making industry. 

NATURE OF A FAT OR OIL USED IN SOAP MANUFACTURE. 

Glycerine, being a tryhydric alcohol, has three atoms of 
hydrogen which are replaceable by three univalent radicals 


of the higher members of the fatty acids, e. g 


Ss 


[ox Y OR 
CH OH + 3 ROH C, Hs~¥ OR + 3 H,O 
OH OR 


Glycerine plus 3 Fatty Alcohols equals Fat or Oil plus 
3 Water. 

Thus three fatty acid radicals combine with one glycer- 
ine to form a true neutral oil or fat which are called 
triglycerides. The fatty acids which most commonly en- 
ter into combination of fats and oils are lauric, myristic, 
palmitic, stearic and oleic acids and form the neutral oils 
or triglycerides derived from these, e. g., stearin, palmatin, 
olein. 

SAPONIFICATION DEFINED. 

When a fat or oil enters into chemical combination with 
one of the caustic hydrates in the presence of water, the 
process is called “saponification” and the new compounds 
formed are soap and glycerine, thus: 


OR | OH 
C,H, < OR + 3 NaOH C,H, }OH + 3 NaOR 
OR OH 


Fat or Oil plus 3 Sodium Hydrate equals Glycerine plus 
3 Soap. 

It is by this reaction almost all of the soap used today 
is made. 

There are also other means of saponification, as, the 
hydrolysis of an oil or fat by the action of hydrochloric 
or sulfuric acid under pressure and by ferments or en- 
3y these latter processes the fatty acids and 
(Continued on page 285.) 


zymes. 
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FLAVORING EXTRACT SECTION 


OFFICIAL REPORT OF FLAVORING EXTRACT 
MANUFACTURERS’ ASSOCIATION 


Mr. S. J. Sherer, of the Sherer-Gillett Co., Chicago, 
l., as president of the Flavoring Extract Manutactur 
\ssociation of the United States, makes an interest 
report for January, showing that the active men in 

the organization have been accomplishing results. 

There will be State legislative sessions this year as 
follows Georgia (June, 1914), Kentucky, louisiana 
(May, 1914), Maryland, Massachusetts, Mississippi, New 
Jersey, New Mexico (doubtful; special session, if any), 
New York, Ohio (special session), Rhode Island, South 
Carolina, Vermont (October, 1914) and Virginia. 

Che association has made complete arrangements to 
watch these legislatures carefully and look out for any 
food or drug bills that may be introduced and which 
may in any way affect the interests of the members. 
Legislative committees have already been appointed to 
act for the association in each of the states named. 

Thomas E. Lannen, the association’s attorney, will 
render an opinion on each food or drug bill that may 
be introduced, and this opinion will be placed in the 
hands of the proper committee for the guidance of such 
committee. But in addition to all this, it will be abso- 
lutely necessary to have in this work the hearty sup 
port and co operation of every member of the associa 
tion, and to this end every member is requested to help 
the officers in this work 

Members can help first by keeping a lookout for legis- 
lation, and, secondly, by helping to defeat any objec 
tionable bills, and also help the officers and committees 
to obtain proper legislation. Members also are re 
quested to report to the attorney of the association any 
proposed legislation which may come to their atten- 
tion and which will affect the industry in any way. They 
also are requested to give as much publicity as possible 
to adverse legislation and help in every way they can to 
defeat the same 


EFFECT OF FOOD LAW STANDARDS. 

At a recent meeting of the American Chemical Society, 
held in Rochester, N. Y., a paper was read by Floyd W. 
Robison, of the Detroit (Mich.) Testing Laboratory, in 
which he said: 

From a standpoint of food law enforcement, there has 
been quite a constant official pressure toward the creation 
of food standards. Food standards have had much to do 
with improving the quality of foods, and it is therefore 
with full appreciation of this condition that we venture for 
purposes of discussion a few points bearing on the effect 
of standards as written in the law on food law enforce- 
ment 

Obviously, the analyst when passing upon the purity of 
a food product must have some standard in mind. It is 
either an expressed standard or an understood standard. 
Such a standard, if followed, should be one that will allow 
the widest liberty to the pure product. Primarily it should 
be borne in mind that a food product cannot in justice be 


suited to the limitations of the analyst. With manufactured 
toods the widest latitude must likewise be given for in 
dividuality of manufacture and room should always b« 
allowed for a variation in standard due to actual improve 
ment in process of manufacture. 

In coffee, tea, spices, in fact in nearly all products the 
inclusion of a standard in the law, other than as indicated 
above, becomes a source of embarrassment at times to the 
conscientious official, and at the same time a menace to 
the business of the wideawake, progressive manufacturer 

It is convenient for a food official to be able to say to 
the manufacturer: “The law states that your product 
shall contain a certain ratio of its constituents and it 
becomes my duty to enforce this law.” As we have stated 
heretofore, this simplifies the duties of the food official. 
The ratio has been read into the law, not because it bears 
any relation to the food value or to the food purity, but 
because perhaps many analyses of the product now on the 


market or produced heretofore show a certain ratio of these 


constituents. Actual progress under these conditions is 
impossible. 

Vanilla extract is another example. We are firm in our 
opinion to date that the very best Vanilla Extract that 
has been produced has been produced by a method quite 
similar if not identical with the U. S. P. method, yet it 
would be absurd to prescribe in the law that besides a 
certain vanillin content, the extract must contain a certain 
quantity of resins and other non-valuable constituents of 
the vanilla bean. 


The standard laid down in the law should be the 
minimum quantity permissible of the desired constituent or 
the maximum quantity allowable of any undesirable in 
gredient, and for purposes of food law enforcement, it will 
be found, we think, preferable to limit the standards, in 
so far as they are read into the law, to practically these 
two conditions. 


PURE FOOD AND DRUG NOTES. 


In this section will be found all matters of interest con- 
tained in Feverat AnD State official reports, etc., relating 
to perfumes, flavoring extracts, soaps, etc. 


FEDERAL. 


Oils of Birch and Wintergreen Seized. 


On the representation of the United States Department 
of Agriculture twelve shipments, consisting of nine pack- 
ages and nineteen cans purporting to contain oil of birch 
or oil of wintergreen, shipped in interstate commerce, 
were seized in December at various points in the United 
States. The allegation was that the goods either were 
adulterated and misbranded in being offered for sale as 
oil of birch or oil of wintergreen when they contained 
added manufactured methyl salicylate; or were colored to 
conceal inferiority. 

Federal food and drug inspectors have been giving spe- 
cial attention to shipments of oil of birch and oil of winter 
green to prevent a reported practice on the part of ship 
pers of mixing a small quantity of natural oil of birch, 
which costs from $1.50 to $2 a pound, or oil of winter- 
green, which is worth $4.25 to $4.50 a pound, with syn 
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hetically or artificially made methyl salicylate worth only 
30 to 33 cents per pound. 

It is asserted that the practice of adulterating the nat- 
ral oils with this artificial substance has grown because 
f a belief that there was no chemical method by which 
he addition of the artificial methyl salicylate could be de- 
tected. The specialists of the Bureau of Chemistry say 
hey are now able to detect the addition of the synthetically 
1anufactured substance to the natural product 


STATE. 
California. 


Prof. M. E. Jaffa, director of the California Bureau of 
foods and Drugs, in a recent report says that there is a 
‘rowing disposition on the part of those interested to co- 
iperate with the authorities. He reports the reference to 
the district attorney of one sample of lemon extract as 
mislabeled, because it contained coal tar color not de 
lared on the label [he names of the manufacturer and 
iccused dealer are given in the bulletin. 


New York Grants Additional 2 Per Cent. Allowance in 
Glass Bottle Variations. 


Answering a request from the Drug Trade Section of 
the New York Board of Trade and Transportation, Dr 
ritz Reichmann, New York State Superintendent of 
Weights and Measures, has removed all uncertainty as to 
whether the New York State Board has granted an ad- 
ditional 2 per cent. on all the permissible variations of ca- 
pacities of various size glass bottles, exclusive of beer, 
milk, soda, seltzer, spirituous and vinous liquid bottles, be- 
sides those published by that board in its Bulletin for 
May, 1913. 

The board stated in November as a note to an amend- 
ment to regulation No. 4, that “the variations in excess 
of the agreement allowed by the glass bottle manufac- 
turers are increased 2 per cent.” The allowances permitted 
in the original regulations were set forth in fluid drams 
after the si7es or capacities of the bottles had been given 
in fluid ounces and fluid drams. Dr. Reichmann now rules 
that the 2 per cent. increase in permissible variances means 
that “2 per cent. is added to every one of the figures given 
in the May Bulletin.” 

In asking Dr. Reichmann for his interpretation of the 
applicability of the additional 2 per cent. glass bottle vari- 
ance allowance, the secretary of the Drug Trade Section, 
William F. McConnell, wrote: 

“Will you kindly elucidate what effect this extra allow- 
ance will have on the figures showing the total allowances 
in drams which you published in your May Bulletin?” 

Dr. Reichmann’s reply shows that the request of the 
Drug Trade Section for a variance allowanée of about 
5 per cent. has thus been granted. 

Dr. Reichmann has also reaffirmed his ruling that the 
provisions of the Brooks law compelling the labeling of 
the net weight, measure or numerical count of the contents 
of containers applies only to goods prepared for market 
on and after February 1, 1914, and not to those put up 
prior to that date. 


North Dakota. 


Commissioner E. F. Ladd’s Bulletins 21 and 22 of the 
North Dakota Food Department give numerous analyses 
of foods and beverages. Among them are the following: 
Olive oil, passed; lemon extract, three samples, passed; 
lemon extract, one sample, “measure is not shown, mis- 
branded”; ginger ale, “contains capsicum, misbranded.” 
The bulletin says: 

Soap BarK OR SAPONIN.—Soap bark or saponin is a pro- 
duct which has been quite generally used by manufac- 
turers, especially in soft drinks, to give the appearance of 
foam so as to make their product appear somewhat like 
beer. The best that can be said is that its use is a fraud; 
it deceives and misleads the purchaser. But if this were 
all it would not be so bad. It is well known that saponin, 
the active principle of soap bark, is poisonous and in- 
jurious to health, but in spite of this fact there is a 
constant attempt to continue the use of the product, and 


in many states efforts are even made to a ruling 
which would make its use legal. 

Chose who persist, at frequent intervals, in trying to use 
soap bark, or any of its derivatives, are doing so not only 
in direct violation of the law of North Dakota, in that a 
deleterious ingredient is used, but they jeopardize the 
health of those who partake of the products put out 
[rue, poison in this minute quantity can act but slowly, 
but it is a poison and its use is not for the bettering of the 
human system but tends to weaken the body 

Bulletin 22, of the North Dakota Food Department, con- 
tains reported analyses of “Wrinkle Mud Powder,” 
“Wrinkle Eradicator,” “Smooth Skin” and a “Queen of 


Beautifiers,” all manufactured in the West 


South Dakota. 


secure 


Commissioner Guy G. Frary, in Bulletin 2, of the South 
Dakota Food and Drug Department, reports numerous 
analyses, including the following: Lemon extracts, below 


standard, not passed; lemon extract, passed; vanilla and 
vanilla extract, three samples, passed; artificial pineapple 
extract, misbranded, short in weight, not passed; superb 
vanilla, misbranded as to alcohol, not passed; imitation 
vanilla extract, misbranded regarding alcohol, not passed; 
artificial wild cherry, contains benzoate of soda and not 
so labeled, not passed; olive oil, passed; catsup, six 
samples, of which three are not passed. 


FORMATION AND DISTRIBUTION OF ODOR- 
OUS PRODUCTS IN PLANTS. 
(Continued from page 271.) 
the constituents of the and the 
It is not impossible that, in cer- 


essential oil, flower 
alone will be odorous. 
tain flowers, the medium may be so favorable to the 
splitting up of the glucoside, that the latter is com- 
The forma- 
certain 
flowers in proportion as the essential oil already formed 


pletely split up as soon as it arrives there. 


tion of further quantities of essential oil in 


is removed, would be expected by a phenomenon of 


chemical equilibrium. The following reaction: 

Water = Glucose + Essential Oil, would 
be restricted by the reverse reaction, and a state of 
equilibrium would be reached when the glucose and the 
essential oil certain 
Thus the left to 
would retain a quantity of perfume which would not 
On the other hand, if the essential oil be 


Glucoside 


would amount to a 


question, if 


proportion. 
flowers in themselves, 
increase. 
removed as fast as it is formed, the decomposition of 
the glucoside would no longer be limited, and it would 
continue to take place. Consequently, the appearance 
of a fresh quantity of perfume in the plant whose life 
is prolonged whilst the odorous matter is continuously 
removed, follows as the result of a phenomenon of 
chemical equilibrium in the vegetable cell. 

It will be understood, without it being necessary to 
insist on it, what advantage we have been able to de- 
rive from the practical standpoint as regards the value 
and the yield of perfume, from all these results obtained 
by scientific research. 

Physiological Role of the Odorous Matters.—In col- 
laboration with M. 
trary to what was previously believed, the odorous kinds 
of matter are not waste products of which the plant 
cannot make use. They are capable of being utilized 
by the plant, particularly when the latter is protected 
from light and no longer assimilates the carbonic acid 
of the air with the. same intensity. They participate 
normally in the work of fertilization and of the forma- 
tion of the seeds, in the course of which they are par- 
tially consumed. 


Hebert, I have proved that, con- 





THE AMERICAN PERFUMER 


[==—=|| TRADE 


Saxon Chemical Co., of Lancaster, Pa., intends to move 
its laboratories and general office to Cincinnati, Ohio, some 
time in February. The company manufactures the Xoness 
hair remedy. 


Announcement is made in our “New Incorporations” 
this month of the incorporation of Pfaltz & Bauer, Inc., 
of 300 Pearl 
street, this city. 
This firm has 
been engaged in 
business for the 
last fourteen 
years and it was 
recently decided 
to incorporate 
with a _ capital 
stock of $75,000, 
which was done 
on January 1. The 
following officers 
have been elect 
ed: President, Mr 
Henry Pfaltz; 
vice-president and 
treasurer, Mr. 
Frank M. Bauer; 
secretary, Mr. T. 
E. Price. The 
firm, which start 
ed in a small way, 
has _ prospered 
greatly in’ the 
fourteen years 


and the annual 


turnover now 1s 
close to a million 
dollars. 

Mr. Pfaltz be- 
gan business on 
November 1, 1889, 
as agent for do- 
Mr. Henry Prartz mestic manufac- 








Mr. F. M. Bauer. turers of glue 
and gelatine. Mr. 
Bauer formed a connection with him a few months 
later, selling incandescent salts. The partnership 
proved advantageous to both and the firm prospered. 
Mr. Pfaltz obtained the representation of several large 
German chemical works, such as Dr. O. Knoefler & Co., 
Berlin, and the Chem. Fab. Wilhelmburg, of Hamburg. 
The partnership obtained the representation of E. de 
Haén, Seelze, near Hanover, Germany; the Erste 
Deutsche Ramie Gesellshaft, Emmendingen; E. Sachsse 
& Co., Leipzig, and Schmoller & Bompard, Grasse, 
France. 

One member or the other of the firm makes a Euro- 
pean trip every year to call upon the many large Eng- 
lish, German, Belgian and French manufacturers that 
are represented by Pfaltz & Bauer, Inc. 


NOTES 


Progressive Dental Supply Co., 447 East Ninth street, 
New York, has filed schedules in bankruptcy which show 
liabilities $4,940 and assets $3,026, consisting of stock $1,462, 
fixtures $778 and accounts $786. 


Mr. D. A. Bennett and Mr. George E. Davis, both 
formerly with M. L. Barrett & Co., Chicago, Ill., opened 
an office in that 

city at 136 West 

Lake street, on 

January 1. They 

will represent 

Heine & Co. and 

Strahl & Pitsch, 

of New York 

City, in the Chi- 

cago vicinity, car 

rying stock and 





also a complete 
line of tales, min- 
eral oils and va 
rious other items 
of interest to per- 
fumers and toilet 

manufacturers. 
That McCor 
mick & Co., Balti- 
more, Md., will 
maintain an ex- 
tensive exhibit at 
the Panama-Paci 
fic Exposition in 
San Francisco was 
one of the inter 
esting announce 
ments made by 
Mr. W. M. Mc- 
Cormick, presi- 
dent of the com- 
pany at the an- 
nual banquet held 
Mr. D. A. BENNETT. last month by the 
Mr. Geo, E, Davis. department heads, 
salesmen and of- 
fice staff of this enterprising concern. Real Scotch mu 
sic was furnished with the feast, which was in the best 
cuisine of the Emerson Hotel. Two handsome Christ 
mas giits were presented to Mr. W. M. McCormick and 
his brother, Mr. R. A. McCormick, the latter being the 
toastmaster. The invocation was delivered by the Rev. 
Hugh Pendleton McCormick, brother of the president 
and of the toastmaster. The addresses followed the 
general theme of business efficiency and pointed out the 
need of faultless teamwork to insure success in com- 
merce as well as in all other undertakings carried on by 
organizations. The extent of the field covered is shown 
by the toasts responded to and the speakers: “The 
Employer,” Willoughby Madden McCormick; “The 
Commercial Future of the South,’’ Clarence Whitting- 


Indi 
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ton Applegate; “The Old Salesman,’ James Anderson 
Cockman; “New Territory,” Alfred James Phipps; “Go- 
ing After It,” John Emely Williams; “Our Line,” 
Charles Randolph Shoemaker; “Idiosyncrasies of the 
Buyer,” Lester Byron Nicodemus; “Recompenses of Sales- 
manship,” Claude Everhart Leber. The spirit of the en- 
tertainment was markedly that of co-operation, and the 
employee and employers alike seemed members of one big 
family. 


Mr. Ed. Long, of the Sethness Co., Chicago., was a 
recent visitor to the city. 


The first of a series of articles on “The Soap Making 

Industry,” from the pen of Dr. E. G. Thomssen, of the 

Dairy Division of the Bu- 

reau of Animal Industry, 

United States Department 

of Agriculture, Washing- 

ton, D. C., is printed on 
page 273 of this issue. 

Mr. 


his education in Columbia 


Thomssen received 
University, in this city, and 
Ph.D. in 

During 
1909-10 he 


assistant in physical chem- 


was awarded a 
chemistry in 1910. 
the year was 
istry at Columbia and also 
was employed in the New 
York laboratories of the 

—— Farbenfabriken of Elber- 
Dr. E. G. feld Co. In 1910 he en- 


tered the employ of the Lightfoot Schultz Co., at the 


| HOMSSEN 


time of its organization, continuing as chemist for the 
concern until July, 1913. The position now held by Mr. 
that of United 
States Department of Agriculture, where he is conduct 


Thomssen is research chemist in the 
ing research work in chemistry, particularly in factors 
influencing the chemical changes taking place in stor 
age butter 


The 
machines of Mr. Geo. H. Neidlinger, having outgrown their 
New York plant, have built a factory in Bloomfield, N. J., 
on the edge of Essex County Park 


Peerless Tube Co., of this city, using the patent 


This factory has been 
in operation for a number of months, and the capacity has 
addition of a number ot 


recently been increased by the 


machines. 


F. Rothgiesser, of this city, sailed January 7 on 


the France for a month’s business trip to France and 


Belgium. a an 

Mr. F. Z. Woods, representing Rockhill & Vietor, was 
one of the committee of the Drug and Allied Trades 
which produced a successful beef steak dinner and enter- 
tainment for perfumers, chemists and a lot of other per- 
sons at the La Salle Hotel, in Chicago, on December 18 
The affair was extremely interesting and Mr. Woods was 
in the forefront of the merriment 
participants. 


which enlivened. the 


In our December issue the initial advertisement of the 
Addison Lithographing Co., 296 State street, Rochester, 


N. Y., appeared. This announcement is of special interest 
to the trade, because of the fact that the Addison Litho- 
graphing Co. is extending its direct relations with the 
users of lithographed labels. 

The company was started about ten years ago by 
William S. Addison. 


Mr. 


The business developed along gen- 


eral lines, and in order to stimulate its growth with the per- 


fumery industry, ar- 
rangements were made 
with a box company in 
Rochester to handle 
all the label 
tained by the 
W e are 
this 
been 


work ob- 
latter. 


that 
arrangement has 


informed 


discontinued by 


mutual 


consent, and 


hereafter the Addison 
Lithographing Co. will 
transact its business 
with the 
label users, 
done in all 
other 


direct per- 
fumery 

just as is 
of the 


of its 


branches 
business 
The plant is located 


ina large factory 
ot the 


Streets of 


building, in one 
principal 
Rochester, and the ma 
chinery equipment in 


cludes 


presses, embos- 


sing machines, etc., of 
the latest design 
Mr. A ddis« n 


sonally 


per- 
supervises the 
various departments, 


and as he visits 


also 
the company’s custom 
ers, he is in an unusu 
ally good 


understand 


position to 
their needs 
and meet their require 
ments. 

The _ sales 
ment of the 
under the 


depart- 
company, 
general su- 
\ ddi- 
strong 


pervision of Mr 
son, is in very 
The 

territory will be looked 
after by Mr. Chas. A. 
Rindell, had 


wide experience among 


hands. western 


who _ has 
perfumers, soapmak- 
ers, in selling la- 
other 


etc., 


bels, boxes and 


Mr. Ws. S. Appison. 
Mr. CuHAs. A. RINDELL. 
Mr. C. E. C. Roserts 


supplies. He is a very 
vigorous and _ enthusi- 
astic salesman, thor- 
oughly imbued with the western spirit, yet endowed with a 
suave element in his personality, that makes business and 
social. relations’ with them very agreeable. 

Mr. Chas. E. C. Roberts will look after the eastern part 


of the country, and have his headquarters in New York. 
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Mr. Roberts has sold lithographed tin boxes to the per- 


fumery and pharmaceutical industries for the last ten years, 
having been on the staff of the American Stopper Co., 
and Metal Package Co., Brooklyn, 
N. Y. He has a host of friends among the manufacturers, 


and his su 


more lately with the 


cess in his new work is freely predicted 
Announcen 1s 


that Dr 
in the ratio! 


made by E. Sachsse & Co., Liepzig, 


Bocker has been admitted to partnership 


Pfaltz & 


agents for the com- 


effective on January | 
the sole 


States and Canada 


ork, are 
j 


and 


Minn., announce that Mr. ] I 
olgate & Co., 


iles department on January | 


chemists perfumers, Minneapolis, 


Ferguson, northwestern 


representative of ( assumed charge of the 


former's s 


mber issue we printed pictures of the new 
officers of the 
Makers 


dinner 


Chicago Perfumery Soap and Extract 


\ssociation and a brief account of the Christmas 


and installation on December 17. It was decided 


to change the day for holding the association luncheons 
from Wednesday to Tuesday, and a proposal to hold busi- 


ness meetings also on Tuesday was laid over until the next 
John Blocki, in 


remarks in 
that 


meeting President retiring from office, 


following 
fully 


its critical period 


made the part 


“T am convinced our Association has passed 


lwo years of careful nursing has de- 
that 


lhe increase in membership is encouraging. 


veloped a youngster promises to ‘do things’ in the 


future 
“Your 


make, but 


presiding officer has no recommendations to 


suggests and hopes that we will continue to 


work in harmony as we have in the past. The friendship 
will do the 
Many thanks to all for your consideration and support.” 

\ feature 
Blocki of a 
said in part 

A leader of 
of his 


firm but always kindly manner and bearing toward those 


and good fellowship that now exists rest 


of the festivities was the presentation to Mr 


large silver loving cup. Mr. M. L. Barrett 


leaders always develops, who because 


wisdom, courage, consideration for others, his 
with whom he had had to do, wins not their respect alone, 
but their friendship, admiration, love 

“Such a man, Mr. Blocki, this association has found in 
your good self, and now at the close of your administra- 
tion as president, on behalf of every member of it, I 
take very great pleasure in presenting you this cup, this 
‘A token of love and 
esteem from the Perfumers’ Soap & Extract Makers’ As- 
Blocki, our first president, December 


and with it the full assurance of the high esteem 


loving cup, on which is inscribed, 
sociation to John 
17, 1913,’ 
in which you are held by all.” 

Mr. George F. Merrell, the president, and other 
officers all made appropriate remarks and Mr. Jennings 
and Mr. Redmond, of the Sherer-Gillett Co., made their 
initial addresses to the members. Guests of the evening 
included three judges, one of whom spoke on the subject 
The other judges aided 


with songs and speeches, while professional talent added 


new 


of desirable business legislation. 


to the merriment of the occasion. 


On January 13, 1914, a bronze tablet was unveiled and 


dedicated to the memory of Thomas Penrose Cook at the 
Drug & Chemical Club, 100 William street, New York. 
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The tablet has been placed in a commanding position on the 
south wall of the library of the club, and has been great); 
admired by all who have seen it. Mr. Cook was one of th 








earliest members of the club, and did much to bring about 
the real club spirit. He was president in 1896, and for many 
years a member of the Board of Governors. 

The dedicatory meeting very well attended, and 
John M. Peters and Mr 


Gardiner, president of the 


was 
addresses were made by Mr 
Stone. Mr. C. E 
club, presided 


( clarence G. 


One of the handsomest 1914 wall calendars we have re 
ceived comes from Mr. Thomas Henderson, manufacturing 
New York. “The Golden Girl,” 
Mr. Frank H. 


all of her radiance upon the beholder who seeks informa 


chemist, 86 Fulton street, 


from a pastel drawing by Desch, beams in 
tion regarding the days of the year 

Mr. Edwin H. Burr, general manager American branch 
Fils, 18 Cedar New York, 


favors us with a “three months at a glance” calendar with 


of Roure-Bertrand street, 
happy and prosperous New Year wishes, 

Mr. H. Edm. Wiedemann, consulting chemist, Holland 
Building, sends us a neat, clearly printed 1914 calendar of 
convenient size for either desk or wall. 

Oriental Manicure Specialty Co., “Lotus” manicure prep- 
arations and “Sutol” toilet requisites, 50 Ferry street, New 
York, woodland 
design for its attractive wall calendar. 

A. A. Vantine & Co., Inc., New York 
send us several neat Chinese New Year cards, which ar 
The 
original Chinese is given of this wish of a charming oriental 


uses an attractive scene of refreshing 


and Yokohama 
printed in colors, with gilt backing, on tea paper. 


damsel to the recipient: “Excellency: May your life be a 
thousand years in length and ten thousand in happiness.” 
From the Blanke-Baer Chemical Co., St 


ceived the largest wall calendar of the lot. 


Louis, is re 
It is striking 
in its typography and the figures can be plainly seen for 
a long distance. 

Others to whom we are indebted for calendars includ 
Technical Press, 230 William street, New 
York; Palmer & Oliver, printers, 64 Fulton street, New 
York; Title Guarantee & Trust Co., 176 Broadway, New 
York; Fiedler & Hanau, stationers, 631 Broadway, New 
York. 

From Th. Miihlethaler S. A., Nyon, Suisse and Grass¢ 
France, a delicately scented “souhaits sinceres 
ornamented with a bunch of alpine roses in natural colors 
that stand out in relief in real flowerland beauty 


the following: 


comes 
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The Aroma Club is a new and thoroughly informal 
institution which has been launched in the trade with the 


new year for the promotion of better acquaintance among 


those engaged in the perfumery, essential oil, toilet prep- 
f 


arations, flavoring extract and similar lines of business 


in New York City 
day at noon at 


The Aroma Club meets every Wednes 


Peck’s Restaurant, in Fulton street, be- 
tween Broadway and Nassau street 
There are no formalities, everybody is expected to make 


The 


membership is open to all engaged in the affiliated indus- 


himself at home and the “treat” is a “Dutch” one. 


tries, there are no dues as yet, and the only requisite is 
the ability to enjoy a good meal while cultivating a bet- 
ter and more kindly feeling for one’s rivals or competitors 
Many in the trade are already well acquainted, while nu 
merous others need the leavening effect of closer personal 
association. It cannot fail to do good for all. 
No invitation is needed; just show up at noon or as 
soon after as possible and join the happy gathering at 
the festive The 
gathering at the first dinner of the Aroma Club. 


board! above illustration shows the 


Following is a list of the “charter members” of the 


Aroma Club, to which numerous additions are expected: 
A. M. Bertine, James B 
York. 
Geo. H. Betts, Austro-Hungarian Art Co., Inc. 


Horner (essential oils), New 
(artifi- 
cial flowers), New York. 

A. E. Bruns, Metal Package Co. 
lyn, N. Y. 

E. H. Burr, Roure-Bertrand Fils (essential oils) 

D. D. Chandler, San Francisco, Milhens & Kropff (per- 
fumery), New York. 

A. G. Cohee, E. R. Squibb & Sons (toilet preparations), 
New York. 

P. R. Dreyer, Ungerer & Co. (essential oils), New York 

Dr. Wm. Funkhauser, E. R. Squibb & Sons, New York. 

A. W. —* (toilet preparations), Philadelphia, Pa. 

H. B. Grant, Bel Bon Co., Inc. (toilet preparations), 
Newark, N. J. 


(tin boxes), Brook- 


*Name furnished on application 


3 a ce 
ee 4 


W. H. Green, Metal Package Co., 

J. B. Hill, Bel Bon Co., 

E. M. Howell, Atlantic 
tracts), New York. 
S. Isermann, Van Dyk & Co 
\. F. Kammer (New 
(bottles), Baltimore, Md 
P. C. Magnus, 
oils), New York. 
Geo. F. Merrell, 
Chicago. 

G. C. Miller, Chas. Williams Stores (perfumery), New 
York. 

A. J. Morrison, Pritchard & Constance (perfumery) 

W. A. Peters, A. 
York. 

H. G. Pinney, A. H. Wirz, Philadelphia, Pa.; 
land Collapsible Tube Co., 

Theo. Ricksecker, Theo. 
New York. 

C. A. Russell, Ungerer & Co., New York. 

W. C. Schalk, E. R. Squibb & Sons, New York. 

Chas. E. Sholes, Parfumerie Riviera, New York. 

James Siarri, Compagnie Morana (essential oils), New 
York. 

George Silver, Roure-Bertrand Fils, New York office 

W. W. Solliday, E. R. Squibb & Sons, New York. 

A. M. Stallman, Stallman Imp. and Exp. Co. (drugs), 
New York. 

J. C. Stefan, Theall, Stefan & Co 
New York. 

B. E. Taylor, Chas. Williams Stores, New York 

V. C. Thomas, Harriet Hubbard Ayer (toilet prepara- 
tions), New York. 

F. H. Ungerer, Ungerer & Co., New York 

W. G. Ungerer, Ungerer & Co., New York 

F, L. Washbourne, F. L. Washbourne & Co., Inc 
(vanilla beans), New York. 

Lewis E. K. White, A. P 
New York. 

A. H. Wright, Wright Chem. Co. (alcohol), New York 


Brooklyn, N. Y. 
Inc., Newark, N. J. 

Importing Co. (flavoring ex 
(synthetics), New York. 
York), Carr-Lowrey Glass Co 


Magnus, Mabee & Reynard (essential 


Allen B. Wrisley Co 


(perfumery), 


A. Vantine & Co. (perfumery), New 
New Eng- 


New London, Conn. 
Ricksecker Co. (perfumery), 


(flavoring extracts, 


Babcock Co. (perfumery), 
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Up to the hour of our going to press no intimation had 
been received from the Secretary of the Treasury as to 
what action would be taken on paragraph 49 of the tariff 
regarding sub-raw-materials of an aromatic character. 

In our December issue we reported the special meeting 
held by leading import rs of perfumery raw materials and 
crude drugs, and we published the statement filed by Mr. 
C. Beilstein, chairman of the meeting, in which a request 
was made for the classification of sandalwood, orris root, 
gum benzoin, styrax, etc., under paragraph 477 as crude 
drugs, free, instead of under paragraph 49, 20 per cent 

The Collector of the Port has agreed to suspend the 
liquidation of entries for the articles mentioned, and in the 
few scattering cases where such entries through error have 
nevertheless been liquidated, to withhold the protests from 
action pending the Department’s decision 

Early action is expected 

Mr. Alois von Isakovics, proprietor of the 
Monticello, N. Y., is 
over our editorial in the December issue on “What 
1914 Augurs,” 


our advertising 


Synfleur 


Scientific Laboratories, enthusi- 


asti 
January insert print- 


the Year and in his 


ed in section this month he says some 


pertinent and helpful things along the same lines, which 
iated. In a note to the 


can best be read to be 


Editor Mr 
and others need more backbone and greater optimism 
this 
country in the future and is a vigorous preacher of com 


appre 


Isakovics declares that some manufacturers 


He has implicit faith in prosperous conditions in 


mon sense in business, as well as in public affairs 


Van Duzer Extract Co., established in 1850 and doing 


business for several years at 384 Washington street, New 
York, has been merged f 
eld, Mass. Mr 

the Van Duzer business is now devoting his attention and 


with the Baker Extract Co., of 


James, former owner of 


Spring! Darwin R 
capital to other lines and is achieving prominence in political 
affairs in this city. . 
Che first annual banquet of the soap department sales- 
Swift & Co., South St. Paul, held 
January 3 at the Hotel Ryan. A. J. Hull, territory man- 
ager, presided. Toasts were responded to by C. A. Fleming 
of Chicago and H. E. 
district branch house. The salesmen present were: 
Donahue, Grand Forks, N. D.; 
E. V. Corgan, Marquette, Mich.; F. C 
Wis.; F. L. Fridley, Minneapolis; Olaf Lee, St. Paul; H. 
J. Cohan, Winona; J. H. Gurren, Superior, Wis.; O. B. 
Wolff, Duluth; Harry Eurist and C. R. 
St. Paul. 


men of Minn., was 


Grafft of St. Paul, manager of the 
Ge. vs 
J. J. Steckler, Fargo, N. D.; 
Mooney, Oshkosh, 


Argersinger, South 

Magic Soap Co., of Louisville, Ky., filed suit in the Cir- 
cuit Court, December 20 against the Magic-Keller Soap 
Works, the Ohio Valley Grocers’ Co., John Klug, German 
Klug and Lewis Klug, trading as A. King & Sons, for 
$25,000 damages and asks that an injunction be granted 
prohibiting the defendants from using the firm name Magic- 
Keller Soap Works or any corporate name in which the 
word “Magic Soap” appear, using the name “Magic White 
Soap” in advertising their business. 


Goodwin Manufacturing Co., St. Louis, Mo., has closed 
its plant at 3332 Chouteau avenue after a vigorous cam- 
paign by the city authorities against the odors emanating 
from the soap works conducted by the company. Fines of 
$2,000 were imposed by the authorities. 


THE AMERICAN PERFUMER 


One of the “inserts” in the advertising section of this 
month’s issue is an attractive example of gold stamping 
done under the supervision of Mr. R. M 
Krause, who has been engaged in the designing and en 
graving business for twenty-two years. A specialty is 
made of fancy designs in embossed style for the per- 
fumery trade, including the heads of attractive girls and 
similar works of art. 


personal 


Park & Tilford’s new warehouse in West 42d street, 
New York, is one of the largest and best of its kind in the 
world. It large area, running 
street through to another and has six 
ment 


covers a from one city 


stories and base 
The fourth floor is devoted to perfumery, druggists’ 
sundries and drug supplies. 


A judgment has been obtained by the Nucova Butter 
Co., of New York, 
Co. for $432. 


against the American Textile Soap 


Friend Soap Co., of Concord Junction, Mass., has re¢ 


cently been giving away violins in connection with an 
extensive advertising campaign in newspapers 
Soap 


Rome Manufacturing Co., Rome, N. Y., recently 


increased its capital stock from $150,000 to $300,000 


Mr. Victor Vivaudou, technical superintendent and specia 
commercial investigator of The Erasmic Co., Ltd., London, 
England, dropped in to see us recently. 

Che Erasmic Co., Ltd., 
toilet soaps, etc., and is owned by Joseph Crosfield & Sons, 
Warrington, England 


is a manufacturer of perfumery, 


Mr. Vivaudou has been on a six 
months’ commercial tour of South America and Cuba, and 
visit also to the commercial 
centers of eastern Canada. He arrived in New York from 
Havana on January 2, and will sail from here about th« 
middle of next month. 


Mr. Vivaudou is recognized as a perfumery expert in 


is paying a_ short 


London and Paris, and other important centers, and has 
several times been a member of the Jury of Awards at 
international exhibitions. 


There is every indication that the Chemical and Drug 
Madison 


a big success 


and now held in 


Square Garden, January 20 to 26, will be 


Exposition Congress, being 

The projectors of this exposition and congress, in no 
way attached to any of the industries concerned, are hon- 
estly and seriously planning to make the enterprise the 
foundation of an annual event of genuine and far-reaching 
food 


The foregathering of producers, distributors and buyers 


benefit to chemical,. drug and interests. 

on the one hand, and the assembling of societies, organiza- 
tions and leaders of progress in these fields, on the other 
hand, is the primary object; the admission of the general 
public secondary, but of incidental importance. To give 
“the floor,” but to surround them 
with an atmosphere of sober professional dignity and con- 
In “the old country” it is the custom to hold 


commercial interests 
sequence. 
expositions of this sort regularly and to admit the general 
public. They provide a central market place where chem- 
ists, druggists and physicians may meet for exchange of 
friendly and commercial intercourse and the discussion of 
professional topics, and are accordingly entertaining, edu- 
cative and constructive. 
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Publications, Price Lists, Etc., Received. 


“PERFUMERY Record” YEAR-BookK AND Drary appears 


this year for the first time. 


The Perfumery and Essential 
Oil Record was established by Mr. John C. Umney, F.C.S., 


in 1910, and has now reached the dignity of a year-book 


and diary. This contains diary pages and literary matter, 
the latter consisting of a review of the past four years’ 
work on essential oils and perfumery, the import duties 
levied by various countries on perfumery and soaps, an 


article on the analysis of essential oils, and tables of 


constants, constituents, antiseptic power, and variations in 
value of essential oils. These are all appropriate to the 
year-book, and make it a useful and desirable publication 
for those who specialize in the essential oil branch of 


chemical industry. The work is published at 2s. 6d. by 


G. Street & Co., Ltd., 8 Serle street, London, W. C. 

Macnus, Masee & ReyNnarp, Inc., 257 Pearl street, New 
York, send us their market report and wholesale price list 
for January and February, 1914. The quotations are on 
essential oils, olive oils, vanilla beans and a variety of other 
articles, including fruit flavors, vegetable colors and similar 
trade necessities. 

E. Sacusse & Co., Leipzig, Germany (Pfaltz & Bauer, 
Inc., New York, American agents).—Wholesale price list 
for December, 1913, on essential oils, new flower oils, syn- 
thetics, essences and harmless colorings, is received and is 
as complete in detail as usual. 

STAFFORD ALLEN & Sons, Ltp., London, Eng. (Ungerer 
& Co., 273 Pearl street, New York, American agents), send 
us notes on pure English almond oil which disclose the 
differences between apricot kernel oil and the pure English 
oil. Persons should for the 
for quotations on both articles. 

Lunpsorc News.—This publication, issued every once 
in a while by the Lundborg Co., perfumers, 227-239 West 
Seventeenth street, New York, has appeared again and 


interested send notes and 


gives an attractive presentation of the merits of the per 
fumery and toilet articles handled by the concern. 

VANILLA AND OTHER FLAvorING Extracts.—The Joseph 
Burnett Co., of Boston, has issued an informative and very 
interesting illustrated pamphlet on this subject. 

PROGRESSIVE PrerruMeRyY.—For December there is a 
dainty little cover for the monthly message of the editor, 
Mr. S. Isermann, which is in line with the title of this 
publication by Van Dyk & Co., New York. 
form a feature of this issue. 

ForeEIGN PusLicATIONS FOR ADVERTISING AMERICAN 
Goops.—This is a compilation of reports transmitted by 
consular officers throughout the world giving a list of 
foreign news and trade papers that may be used advan- 
tageously for advertising American goods. Although it 
does not profess to be a complete directory it contains 
much information, conveniently arranged, regarding lines 
of trade, circulation, rates, subscription price, etc. It is 
No 10 of the Miscellaneous Series, 1913, issued by the 
Bureau of Foreign and Domestic Commerce, Washington, 
DG 

Arazsot Mrc. Co., 100 William street, New York, in an 
announcement regarding the merits of Tinnol point out that 
its use as an adhesive obviates the necessity of having labels 
go all the way around cans in order to keep them from 
slipping off and getting lost. 


The aldehydes 
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IN MEMORIAM FOR DEPARTED FRIENDS. 
Warren F. Watwortu, the Abner Royce Co., Cleve- 
land, O., January, 1908. 


Epwin F. Mintzer, of Mintzer & Kneisler, Philadelphia, 
Pa., January, 1909. 


Joun Bucuan, Buchan Soap Co., Cleveland, O., 
1909. 


Henry Drxon, Rochdale, Eng., January, 1910 


January, 


Jacques Morena, A. Ferrand et Cie, Grasse, January, 


1910. 

WILLIAM B. MERRALL, of Acker, Merrall & Condit, New 
York, January, 1910. 

SAMUEL M. MILLEr, Miller Soap Co., 
tion, Pa., January, 1911 


East Penn Junc- 


ALBERT A, 
1911. 


MICHAEL 


HAYDEN, soaps, Brooklyn, N. Y., January, 
father of Edward V. Killeen, of 
New York, January, 1912. 

\. Hoefner & Sons, Buffalo, N. Y., 


KILLEEN, 
George Lueders & Co., 
ANSELM HOoeEFNER, of 
January, 1912. 
JoHN FERDINAND 
York, January, 1912 


Hitt, of Lazell, Dalley & Co., New 
JoHN Prouproor HumMBLE, soap manufacturer, Birstall, 
Yorkshire, Eng., January, 1912. 
Graves, of C. H. Graves & Sons, Boston, 
Mass., January, 1912. 

JoserpH S 
1912. 

Joun J. Bercin, Los Angeles Soap Co., Los 
Cal., January, 1912. 


Epwarp C. 


Ferris, Colgate & Co., New York, January, 


Angeles, 


Isipor FINKE, chemist, New York, January, 1913. 


NEW INCORPORATIONS. 


Aurora Co., Inc., Manhattan Borough, New York City, 
to manufacture and deal in machines and appliances for 
laundry use, with $100,000 capital stock, has been incor- 
porated by F. M. Gordon, of Caldwell, N. J.; C. B. Cosse, 
of Mt. Vernon, N. Y.; G. N. Sage, New York City. 

Selinas Russian Toilet Preparations Co., capitalized at 
$20,000, has been incorporated in New York by F. C. Rob- 
inson, T. S. Kingman and Maurice Bloch, 165 Broadway, 
New York City. 
Inc., Manhattan Borough, New York City, 
to manufacture and deal in cleansing compounds, capital 
stock $100,000, has been incorporated by C. Richter, T. H. 
Lee, of Manhattan, and J. A. Potter, of Brooklyn. 

White Ozone Corporation, Bronx Borough, New York 


Ozene Co., 


City, to manufacture machines for cleansing, disinfecting, 
etc., $250,000 capitalization, has been incorporated by F. T. 
Germain, M. Frank and P. J. Dunn, of New York City. 

Purity Products Co., New York City, capitalized at $50,- 
000, to manufacture pharmaceutical and chemical prepara- 
tions, has been incorporated by L. E. Orcutt, W. A. Yezley 
and A. G. Odell, of 31 West Thirty-ninth street, Man- 
hattan. 

Pfaltz & Bauer, Inc.. New York, N. Y.; drugs, chemi- 
cals, etc.; $75,000 capital, has been incorporated by H. 
Pfaltz, F. M. Bauer and T. E. Price. 

John Wyeth & Bro., Inc., Chicago, manufacturing chem- 
ist (a Pennsylvania corporation), has been incorporated 
in Illinois, with $4,000,000 capitalization. 
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PATENTS AND TRADE MARKS. 


46/63 


UNCLE JOHNS 


7/fo¢ 


nen. 
72023 


Isis 


TLL46 


TRUTH 
73393 


I3FOF 
Bereaa, 
1I3ILST 


TOKALON 
7434.6 


ZENITHIA 


TH.169 


74-343 


NOTE TO READERS. 


This department is conducted under the general super- 
vision of a very competent patent and trade mark: attorney. 
This report of patents, trade marks, labels and designs 
is compiled from the official records of the Patent Office 
in Washington, D. C. We include everything relating to 
the four co-ordinate branches of the essential oil industry, 
viz.: Perfumes, Flavoring Extracts and Toilet 
Preparations. 

The trade marks shown above are described under the 
heading “Trade Marks Applied For,” and are those for 
which registration has been allowed, but not yet issued. 

All inquiries relating to patents, trade marks, labels, 
copyrights, etc., should be addressed to 

PATENT AND TRADE MARK Dept. 
Perfumer Pub. Co 80 Maiden Lane, New York 


Soap, 


PATENTS ISSUED. 


Powper.—William Edward 
Filed January 31, 1912. 


Danner, 
Serial 


1,082,681.—TootH 
Perth, Ontario, Canada. 
No. 674,514. (Cl. 167—9.) 
1. As a new article of manufacture a composite com- 
mercial tooth powder comprising artificially formed gran- 
ules each adapted to readily break down into powdered 
form when moistened or rubbed. 
2. As a new article of manufacture a composite com- 
mercial tooth powder formed into artificial granules each 
of said granules consisting of a multiplicity of materials, 


ETOILE (AMOUR 
63769 


VAL_DONA 


70756 


SUB ROSA 
6929¢ 


et fo 


16393 


HAIRGRESGO 
29/5 


“PED-AMI 
73296 


ECLAT 


Providol 
7/3 66 


LA Pjorine 


said granules being adapted readily to be broken down into 
powdered form when rubbed. 


LABELS REGISTERED. 
17,421.—Title: “ITaLtan Pure OLive Or.” 
Oil.)—Anthony Giunta, Philadelphia, Pa 

ber 8, 1913. 


(For Olive 
Filed Decem 


TRADE MARKS REGISTERED. 


94,540—Dentifrice—The Allan Chemical Co., Louisville 
Ky., assignor, by mesne assignments, to The Oratone Co., 
Buffalo, N. Y., a corporation of New York. 

Filed December 17, 1912. Serial No. 67,447. 
October 14, 1913. 

94,541.—Perfumes, Sachet Powders, Toilet 
Waters, Creams, Lotions and Hair Tonic.—The 
Chemical Co., New Haven, Conn. 

Filed August 9, 1913. Serial 
October 14, 1913. 

94,553.—Healing Lotion or Balm for Chapped Hands 
Glamser Venn Drug Co., Pittsburgh, Pa., assignor to 
Persian Balm Co., a firm composed of George C. Venn, 
George V. Daly and John H. Daly, Pittsburgh, Pa. 

Filed March 13, 1913. Serial No. 68,999. Published 
October 14, 1913. 

94,564.—Dentifrices in Liquid, Powder and Paste Forms 

G. Rosenthal, Bayonne, France. 

Filed August 15, 1913. Serial No. 72,363. 
October 14, 1913. 


Published 


Powder, 
Arthur 


No. Published 


72,242. 


Published 
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94,592.—Denatured Alcohol.—David Berg Distilling Co., 
Philadelphia, Pa. 
Filed August 22, 
October 21, 1913. 
94,639.—Certain Named 
Hudnut, New York, N. Y. 
Filed February 15, 1912. 
October 21, 1913. 
94,648.—Certain 
Co. Chicago, Ill. 
Filed August 16, 
January 28, 1913. 
94,647. Toilet Water.—A. 
Filed August 15, 1913. 
October 21, 1913. 
94,703.—All Kinds of Perfumes, Face Paints and Rouges. 
E. Wertheimer & Cie., Paris, France. 
Filed September 12, 1913. Serial No. 72,828. 
October 21, 1913. 
94,706.—Perfumery.—George C. Wilson, Tyrone, Pa. 
Filed September 8, 1913. Serial No. 72,737. Published 
October 21, 1913. 
94,780. — Antiseptic 
Pharmaceutical Co., 
York, N. Y. 
Filed July 9, 
October 28, 1913. 
Bath 


1913. Serial No. 72,481. Published 


Toilet Preparations.—Richard 


Serial No. 61,500. Published 


Named Foods.—Franklin MacVeagh & 


1909. Serial No. 44,152. Published 
et M. Landon, Paris, France. 
Serial No. 72,353. Published 


Published 


Anglo - American 
England, and New 


Powder. — The 
Ltd., Croydon, 
1913. No. 71,600 


Serial Published 


Powder.—Simon Brentano, New York, 
July 29, 
October 28, 1913. 
94,787.—Denatured Alcohol.—Jefferson 
Denaturing Co., New Orleans, La. 
Filed August 16, 1913. Serial No. 
October 28, 1913. 
94,788.—Hair Restorer 
N. J. 
Filed July 3, 
October 28, 1913. 
94,790.—Certain Named Toilet Preparations.—The Mari- 
nello Co., Chicago, Il. 
Filed August 12, 1912. 
October 28, 1913. 
94,792.—Antiseptic Cream for Toilet Purposes and as an 
Analgesic.—Paris Medicine Co., St. Louis, Mo. 
Filed September 11, 1913. Serial No. 72,789. 
October 28, 1913. 
94,799.— Massage 
Md. 
Filed August 25, 1913. 
November 4, 1913. 
94,810.—Hair Restorer.- 
dence, R. I. 
Filed August 7, 1913. 
November 4, 1913. 
94,815.—Perfumes, Toilet Waters, Sachet Powder, Face 
Powder and Talcum Powder.—Hedden & Eberhardt, New 
York, N. Y., assignor to Charles A. Hedden, Inc., a cor- 
poration of New York. 
Filed August 17, 1911. 
July 8, 1913. 
94,828.—F ace 
Filed August 29, 
November 4, 1913. 
94,831.—Cleansing Powder Dissolved in Water, Used as 
False Hair Wash.—Re-Nu Mfg., Philadelphia, Pa. 
Filed May 22, 1912. Serial No. 63,717. Published 
November 4, 1913. 
94,844.—Cold Cream, Perfumes 
George C. Wilson, Tyrone, Pa. 
Filed March 22, 1913. Serial No. 
November 4, 1913. 
94,860.—Cotton Seed Oil.—Aspegren & Co., 
Ni. 
Filed January 11, 1913. 
October 28, 1913. 
94,867.—Flavoring Extracts for Foods.—F. 
Newark Valley, N. Y. 
Filed June 2, 1913. 
October 28, 1913. 
94,887.—Bathing Soda. 


1913. Serial No. 72,025. Published 


Distilling and 


72,378. Published 


Antonio Magliaro, Atlantic City, 


1913. Serial No. 71,518 Published 


Serial No. 65,212. 


Published 


Published 
Mc ses B. 


Cream. Blum, Baltimore, 


Serial No. 72,509. Published 


Frederick W. Gent, Provi 


Serial No. 72,2064. Published 


Serial No. 58,249. Published 
Powers, Denver, Colo. 


No. 72,585. Published 


Emmett 
Serial 


Powder.- 
1913. 


and Face Powder. 


69,271. Published 
New York, 
Serial No. 67,835. Published 
R. Bennett, 

Published 


Serial No. 70,819 


Davis & Co., New York, N. Y. 
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Filed September 16, 1913. Published 
November 11, 1913. 

94,906.—Certain Named Toilet Preparations and Antisep 
tic Tonic for Named Ailments.—Gervaise Graham, Chi 
cago, Ill. 

Filed July 3, 1913. 
November 11, 1913. 

94,930.—Cold-Cream. 
N. Y. 

Filed October 9, 
November 11, 1913. 

94,391.—Face-Cream.- 
N. Y. 

Filed October 9, 
November 11, 1913. 

94,933.—Flavoring Material for 
Co., Ltd., Battle Creek, Mich 

Filed December 19, 1912. Serial No 
October 28, 1913. 

94,934.—F ood- Preservatives, 
Germicides, Boiler Compounds 
Preservaline Manufacturing Co., 

Filed November 23, 1912. 
November 11, 1913 

94,936.—Toilet Cologne 
York, N. Y. 

Filed March 21, 
November 11, 1913 

94,937.—Cold-Cream. 
N. Y. 

Filed 
November 11, 

94,951.—Certain 
Certain Ailments. 

Filed September 23, 1912 
November 11, 1913. 

94,967.—Perfumes, Face-Paints 
heimer & Cie., Paris, France 

Filed August 12, 1913. Serial No. 
November 11, 1913. 

94,968.—All Kinds of Perfumes, Face-Paints and Rouges 
I. Wertheimer & Cie., Paris, France. 

Filed September 12, 1913. Serial No 
November 11, 1913. 


Serial No. 72,876. 


Serial No. 71,512 Published 


Pond’s Extract Co., New York, 


1909. Serial No. 45,209 Published 


Pond’s Extract Co., New York, 


1909. Serial No. 45,210. Published 


Foods.—Postum Cereal 


67,503. Published 

Antiseptics, Disinfectants, 
and Food-Colors he 
Brooklyn, N. Y 

Serial No. 67,072. Published 

New 


Ramsdell Drug Co., 


1913. Serial No. 69,238 Published 


Ramsdell New York, 


Drug Co., 
March 21, 1913. 
1913 
Toilet Preparations and Treatment for 
Isidor Shapiro, New York, N. Y 
Serial No. 65,941. Published 


Serial No. 69,241 Published 


and Rouges.—E. Wert 


72,311 Published 


72,829 Published 


TRADE MARK REGISTRATIONS APPLIED FOR. 


46,163.—Lautz Bros. & Co., Buffalo, N. Y. (Filed No 
vember 29, 1909.—Under ten-year proviso.—Published 
December 16, 1913. Claims use since 1888.)—Soap. 
49,844—The Globe Soap Co., Cincinnati, Ohio. (Filed 
May 21, 1910. Published January 6, 1914. Claims use since 
September 25, 1885.)—Soap, soap powder and washing 
powder. 
49,845.—The 
May 21, 1910. 
September 25, 
powder. 
63,763.—E. Wertheimer & Cie., Paris, France. (Filed 
May 24, 1912. Published December 23, 1913. Claims use 
since November 16, 1903.)—Perfumery and face tints. 
66,383.—Pride of the Kitchen Co., New York, N. Y 
(Filed October 19, 1912. Published December 16, 1913 
Claims use since September 16, 1912.)—Washing and 
scouring soaps and powders. 
67,000.—National Pharmacy Co., Oakland, Cal. 
November 19, 1912. Published January 6, 1914 
use since January, 1898.)—A face cream 
69,298.—Henry A. Moore, Cambridge, Mass. (Filed 
March 24, 1913. Published December 23, 1913. Claims 
use since March 1, 1913.)—A hair tonic and skin creams 
69,456.—Fitzpatrick Bros., Chicago, Ill. (Filed March 
31, 1913. Published December 23, 1913. Claims use since 
February 1, 1913.)—A powdered scouring and polishing 
preparation for household use. 
69,746.—Thomas M. Sayman, St. Louis, Mo ( Filed 
April 12, 1913. Published December 16, 1913. Claims use 
since December 1, 1911. The portrait illustrated being that 
of the applicant herein. The words “Extract Lemon” and 
the illustration of the lemons are disclaimed, the same 
constituting no part of the trade mark.)—Lemon extract 
for foods 


Globe Soap Co., Cincinnati, Ohio. (Filed 
Published January 6, 1914. Claims use since 


1885.)—Soap, soap powder and washing 


(Filed 
Claims 
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69,748.—Thomas M. Sayman, St. Louis, Mo. (Filed 
April 12, 1913. Published December 16, 1913. Claims use 
since December 1, 1911. The portrait illustrated being that 
of the applicant herein. “Extract Vanilla” and the illus- 
tration of the vanilla beans are hereby disclaimed, the 
same constituting no part of the trade mark.)—Vanilla 
extract for foods. 

70,756.—Druggists’ Co-operative Association, Inc., De- 
troit, Mich. (Filed May 29, 1913. Published December 
23, 1913. Claims use since May 25, 1912.)—Toilet powders, 
foot tablets, etc. 

71,366.—Providol Gesellschaft mit Beschrankter Haf- 
tung, Berlin, Germany. (Filed June 25, 1913. Published 
January 13, 1914. Claims use since the 20th day of Feb- 
ruary, 1913.)—Medicinal and toilet soap. 

71,676.—Swift & Co., Chicago, Ill. (Filed July 12, 1913. 
Published December 16, 1913. Claims use since May, 
1913.)—Toilet soaps. 

71,712.—J. L. Hopkins & Co., New York, N. Y. (Filed 
July 15, 1913. Published December 16, 1913. Claims use 
since January 1, 1898.)—Soaps. 

71,806.—John Tilden Moulton Co., Augusta, Me. (Filed 
July 16, 1913. Published December 16, 1913. Claims use 
since January 1, 1912.)—Hair tonic, etc. 

72,023.—P. Beiersdorf & Co. Hamburg, Germany. 
(Filed July 29, 1913. Published December 16, 1913. Claims 
use since June 23, 1905.)—Soap. 

72,246.—Doster-Northington Drug Co., Birmingham, 
Ala. (Filed August 9, 1913. Published December 16, 
1913. Claims use since August 1, 1912.)—Toilet powder, 
complexion cream, perfumes and tooth paste. 

72,335.—Fulton Bag & Cotton Mills, Atlanta, Ga. (Filed 
August 14, 1913. Published January 6, 1914. Claims use 
since December 1, 1912.) —A deodorant. 

72,557.—Alberto Mazzinghi, Leghorn, Italy. (Filed Au- 
gust 27, 1913. Published January 6, 1914. Claims use 
since January 1, 1882. The representation of a fleur-de- 
lis being printed in red.)—Olive oils. 

72,665.—Maurice Monin, Paris, France. (Filed Septem- 
ber 3, 1913. Published December 23, 1913. Claims use 
since March 4, 1890.)—Rouge, face and toilet powders. 

72,915.—William J. Deegan, Chicago, Ill. (Filed Sep- 
tember 17, 1913. Published December 30, 1913. Claims 
use since November, 1912.)—A preparation for the growth 
and preservation of the hair. 

73,096.—Backes & Ferguson, Stockton, Cal. (Filed Sep- 
tember 29, 1913. Published January 6, 1914. Claims use 
since July 1, 1913.)—Foot powders, etc. 

73,296.—Ped-Ami Co., Inc., New York, N. Y. (Filed 
October 9, 1913. Published December 23, 1913. Claims 
use since July 19, 1913. The words “Ped-Ami.”).—A 
medicated powder or tablet that can be used as a powder 
for the feet or can be dissolved in water to form a lotion. 

73,299.—Colgate & Co., Jersey City, N. J. (Filed Oc- 
tober 10, 1913. Published January 6, 1914. Claims use 
since September 9, 1912.)—Soaps and soap powders. 

73,383.—Mary E. Leive, Fort Wayne, Ind. (Filed Oc- 
tober 15, 1913. Published December 16, 1913. Claims use 
since September 4, 1913.)—A remedy for dandruff, itch- 
ing and scalp eczema. 

73,423.—Julia Pavelkovitz, Chico, Cal. (Filed October 
16, 1913. Published December 30, 1913. Claims use since 
July 24, 1913.)—A hair restorer. 

73,509.—Ino Mfg. Co., Nashville, Tenn. (Filed October 
20, 1913. Published January 6, 1914. Claims use since 
September 25, 1913.) —Compounds for cleansing the hands 
and clothing. 

73,525——Max Wolodarsky, New York, N. Y. (Filed 
October 20, 1913. Published January 6, 1914. Claims use 
since May, 1899.)—A toilet cream and a toilet lotion. 

73,548.—Harry S. Goldstein, Philadelphia, Pa. (Filed 
October 22, 1913. Published December 30, 1913. Claims 
use since September 15, 1913.)—Dental cream. 

73,660.—Ernst Schliemann’s | Export-Ceresin-Fabrik, 
Gesellschaft mit Beschrankter Haftung, Hamburg, Ger- 
many. (Filed October 29, 1913. Published January 13, 
1914. Claims use since November 1, 1903.) —Ceresin-wax. 

73,848.—Steinicke and Apicella, Long Island City, N. Y. 
(Filed November 7, 1913. Published December 16, 1913. 
Claims use since June 14, 1912.)—Alkaline antiseptic for 
external and internal applications and as a mouth wash. 

73,851.—King & Oliphant, Macon, Ga. (Filed Novem- 


ber 7, 1913. Published December 16, 1913. Claims use 
since the month of October, 1909.)—A preparation for use 
as a mouth wash, etc. 

73,888.—Richard Hudnut, New York, N. Y. (Filed No- 
vember 10, 1913. Published December 16, 1913. Claims 
use since June 7, 1913.)—Perfume, toilet water, sachet, 
face cream, face powder and cold cream. 

74,027.—Claire Mfg. Co., Chicago, Ill. (Filed November 
17, 1913. Published January 6, 1914. Claims use since 
June 2, 1913.)—Soap. 

74,168.—James S. Kirk & Co., Chicago, Ill. (Filed No- 
vember 24, 1913. Published January 6, 1914. Claims use 
since February 1, 1881.)—Cologne. 

74,215—Morrow Chemical Co., Platteville, Wis. (Filed 
November 26, 1913. Published January 13, 1914. Claims 
use since September 25, 1913.)—A remedy for removing 
superfluous hair. 

74,340.—To-Kalon, Inc., New York, N. Y. (Filed De- 
cember 3, 1913. Published January 6, 1914. Claims use 
since October, 1912. No claim is made to the exclusive 
use of the words “Paris, New York.”—Perfumery. 

74,341.—To-Kalon, Inc., New York, N. Y. (Filed De- 
cember 3, 1913. Published January 6, 1914. Claims use 
since October, 1912. No claim is made to the exclusive use 
of the words in the French language, “Parfum Original et 
Personnel,” and the word “Paris.” )—Perfumery. 

74,342.—To-Kalon, Inc., New York, N. Y. (Filed De- 
cember 3, 1913. Published January 13, 1914. Claims use 
since October, 1912. No claim is made to the exclusive 
use of the words “Paris, New York.” )—Perfumery. 

74,343.—To-Kalon, Inc., New York, N. Y. (Filed De- 
cember 3, 1913. Published January 6, 1914. Claims use 
since October, 1912. No claim is made to the exclusive 
use of the words “Rose,” “Paris,” “New York.”)—Per- 
fumery. 

74,344.—To-Kalon, Inc., New York, N. Y. (Filed De- 
cember 3, 1913. Published January 6, 1914. Claims use 
since October, 1912. No claim is made to the exclusive 
use of the word “Paris.” )—Perfumery. 

73,345.—To-Kalon, Inc., New York, N. Y. (Filed De- 
cember 3, 1913. Published January 6, 1914. Claims use 
since October, 1912. No claim is made to the exclusive 
use of the words “Paris, New York.”).—Perfumery. 

74,346.—To-Kalon, Inc.,. New York, N. Y. (Filed De- 
cember 3, 1913. Published December 3, 1913. Claims use 
since May 18, 1907.)—Perfumery. 


DRUG TRADE SECTION ELECTION. 


Members of the Drug Trade Section of the New York 
Board of Trade and Transportation, at its annual meeting 
and luncheon on January 7, heard a summary of the work 
accomplished last year, and elected officers and an execu- 
tive committee for the ensuing year. The luncheon and 
meeting were held in a private dining room in the New 
York Drug and Chemical Club. The officers and executive 
committeemen selected follow: 

Chairman of the Section, C. G. Euler, of Antoine Chiris; 
vice-chairman, Irving McKesson, of McKesson & Rob- 
bins; treasurer, William A. Hamann, of the Roessler & 
Hasslacher Chemical Company; secretary, William F. Mc- 
Connell; executive committee, Frank L. McCartney, of 
Sharp & Dohme, chairman; Charles A. Loring, of the 
Powers-Weightman-Rosengarten Company; Fred. _ E. 
Watermeyer, of Fritzsche Brothers; Paul H. Brickelmeyer, 
of Henry Klein & Co., and Adolph Henning, of Lanman & 
Kemp. Dr. Henry C. Lovis, retiring chairman of the Sec- 
tion, who had served two consecutive years, was elected 
a director of the New York Board of Trade and Transpor- 
tation as a representative of the Section. 

Reports of the results achieved by the Section in 1913 
were read by the officers and by Irving McKession, as 
chairman of the Committee on Tares; by Thomas F. Main, 
of Tarrant & Co., as chairman of the Committee on Le- 
gislation, and by Franklin Black, of Charles Pfizer & Co., 
as chairman of the Committee on Manufacturing Chemists. 
Reports of the Committees on Drugs and Chemicals and 
Manufacturing Pharmacists, which had been prepared by 
Dr. Herman A. Metz and Ernest Stauffen, as chairmen, 
were also read on behalf of the executive committee, the 
report prepared by C. R. Cosby, of Eli Lilly & Co., who 
has recently left New York for Indianapolis, was read by 
the secretary. 
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THE SOAP MAKING INDUSTRY. 
(Continued from page 273.) 
glycerine are obtained directly, no soap being formed. 


FATS AND OILS USED IN SOAP MANUFACTURE. 


The various and most important oils and fats used in 
the manufacture of soap are, tallow, cocoanut oil, palm 
oil, olive oil, poppy oil, sesame oil, soya bean oil, cotton- 
seed oil, corn oil and the various greases. Besides these 
the fatty acids, stearic, red oil (oleic acid) are more or 
less extensively used. These oils, fats and fatty acids, 
while they vary from time to time to some extent as to 
their color, odor and consistency, can readily be distin- 
guished by various physical and chemical constants. 

Much can be learned by one, wh» through continued 
acquaintance with these oils has thoroughly familiarized 
himself with the indications of a good or bad oil, by 
taste, smell, feel and appearance. It is, however, not well 
for the manufacturer in purchasing to depend entirely upon 
these simpler tests. Since he is interested in the yield of 
glycerine, the largest possible yield of soap per pound of 
soap stock and the general body and appearance of the 
finished product, the chemical tests upon which these de- 
pend should be made. Those especially important are the 
acid value, percentage, unsaponifiable matter and teter test 

A short description fats 
tioned is sufficient for their use in the soap industry 

Tallow is the name given to the fat extracted from the 
solid fat or “suet” of cattle, sheep or horses. 


of the various oils and men- 


The quality 
varies greatly, depending upon the seasons of the year, 
the food and age of the animal and the method of ren- 
dering. It comes to the market under the distinction of 
edible and inedible, a further distinction being made in 
commerce az beef tallow, mutton tallow or horse tallow. 
The better quality is white and bleaches whiter upon ex- 
posure to air and light, though it usually has yellowish 
tint, has a well defined grain and clean odor. It consists 
chiefly of stearin, palmitin and olein. Tallow is by far the 
most extensively used and important fat in the making 
of soap. 

In the manufacture of soaps for toilet purposes, it is 


usually necessary to produce as white a product as pos- 
sible. In order to do this it -often is necessary to bleach 
the tallow before saponification. 


The method usually em- 
ployed is the Fuller’s Earth process. 
FULLER'S EARTH 


PROCESS FOR BLEACHING TALLOW. 


From one to two tons of tallow are melted out into the 
bleaching tank. 
provided with a good agitator designed to stir up sediment 
or a coil provided with tangential downward opening per- 
forations and a draw-off cock at the bottom 


This tank is jacketed, made of iron and 


The coil is 
the far simpler arrangement, more cleanly and less likely 
to cause trouble. 3y this arrangement compressed air 
which is really essential in the utilization of the press 
(see later) is utilized for agitation. A dry steam coil in 
an ordinary tank may be employed in place of a jacketed 
tank, which lessens the cost of installation. 

The tallow in the bleaching tank is heated to 180° F. 
(82° C.) and ten pounds of dry salt per ton of fat used 
added and thoroughly mixed by agitation. 


coagulates 


This addition 
dehydrates the fat. The 
whole mass is allowed to settle over night where ‘possible, 
or at least five hours. Any brine which has separated is 
drawn off from the bottom and the of the 
fat then raised to 160° F. (71° C.). 


any albumen and 


temperature 


Five tallow 


and 


per cent. of the weight of the operated 


1 
t 


Fuller’s earth is added the whole 


mass agitated from twenty to thirty minutes 


upon of dry now 

The new bleached fat, containing the Fuller's earth is 
pumped directly to a previously heated filter press and 
the issuing clear oil run directly to the soap kettle 

One of the difficulties experienced in the process is the 
heating of the press to a temperature sufficient to prevent 
solidification of the fat without raising the press to too 
great a temperature. 
heated by wet steam. 


To overcome this the first plate is 


Air delivered from a blower and 
heated by passage through a series of coils raised to a 
high temperature by external application of heat (super- 
then substituted for the The 
moisture produced by the condensation of the steam is 
vaporized by the hot air and carried on gradually to each 


succeeding plate where it again condenses and vaporizes. 


heated steam) is steam. 


In this way the small quantity of water is carried through 
the entire press, raising its temperature to &80°-100° C. 
This temperature is subsequently 


By this method of heating the poor 


maintained by the 
passage of hot air. 
conductivity of hot air is overcome through the inter- 
mediary action of a liquid vapor and the latent heat of 
steam is utilized to obtain the initial rise in temperature. 
To heat a small press economically where conditions are 
such that a large output is not required the entire press 
which can be 
The cake in the press is heated for 


may be encased in a small wooden house 
heated by steam coils. 
some time after the filteration is complete to assist drain- 
age. After such treatment the cake should contain ap- 
proximately 15 per cent. fat and 25 per cent. water. The 
cake is now removed from the press and transferred to a 
small tank where it is treated with sufficient caustic soda 
to convert the fat content into soap. 

Saturated brine is then added to salt out the soap, the 
Fuller’s earth is allowed to settle to the bottom of the 
tank and the which solidifies after a 
skimmed off to be used in a cheap soap where color is 
not important. The liquor underneath may also be run 


off without disturbing the sediment to be used in grain- 


soap short time is 


ing a similar cheap soap. The waste Fuller’s earth con- 


tains about 0.1 to 0.3 per cent. of fat 
METHOD FOR FURTHER IMPROVEMENT OF COLOR 


A further improvement of the color of the tallow may 
be obtained by freeing it from a portion of its free fatty 
acids, either with or without previous Fuller's earth 
bleaching. 

To carry out this process the melted fat is allowed to 
settle and as much water as possible taken off. The 
160° F. 


of soda ash 


tem- 


perature is then raised to with dry steam and 


enough saturated solution added to 


0.5 per cent. of the free fatty acids, while agitating the 


remove 


agitation 
settle for 
The soap thus formed 


mass thoroughly mechanically or by air. The 

is continued ten minutes, the whole allowed to 

two hours and the foots drawn off 

entangles a large proportion of the impurities of the fat 
(To be Continued.) 


Treasury Department Drawbacks. 


Sheffield Dentrifice Co., New London, Conn., has re- 
ceived a drawback on refined sugar produced from im- 
ported raw sugar and used in manufacturing Creme Yvette. 

Regulations made for the Colin D. Mawer Co., New 
York, providing for the payment of drawback on bottled 
olives, etc., have been extended to cover goods produced 
by Charles Gulden, New York. 
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FOREIGN CORRESPONDENCE AND MARKET REPORT 





AFRICA. 


O.iver Cror.—Ilhe Director General of Agriculture in 
lunis, under date of November 15, estimates the 1913-14 
olive oil production of the Regency at about 33,000 metric 
tons. The olive crop outlook is most promising in the 
Sousse region, but the persistent drought of the last few 
months is an unfavorable factor and may result in a de- 
creased yield. The fruit is sound and no serious damage 
appears to have been caused this year by the olive fly or 
diseases of any kind ; 


ARGENTINA. 


CoNTAINERS.—Consul General R. M. 
Bartleman, Buenos Aires, again calls attention to the de- 
sion of the National Department of Hygiene, dated 
September 6, 1913, and published in the Boletin Oficial of 
October 22, 1913, which establishes the necessity of labels 
on all bottles or tins containing oil, showing the kind of 
oil. In view of fraudulent representations of oil imported 
previous to this decision, the distribution of oil is pro- 
hibited unless the container specifies whether the oil be 
olive, rape, sesame, cottonseed, etc A period of 90 days is 
illowed importers to comply with the above requirements. 


LABELS ON Ol 


BRAZIL. 


Soaps, Etc.—Toilet articles and soaps for use in barber 
shops in Brazil are obtained chiefly from France, while 
most of the other accessories are imported from Germany. 


BRITISH GUIANA. 


Tortert Articites.—Controller of Customs at 


George- 
town, Demerara, says: 


Such things as toilet requisites, 
perfumes, and soaps are as a rule very attractively got up 
and packed by American and German firms, so that, given 
two articles of the same kind and selling price, the smart 
and attractive appearance of the foreign-made one will 
usually result in its being taken in preference to the ar- 
ticle of British manufacture 


CHILI. 

PerFuMERY, E1c.—Consul Charles L. Latham, at Punta 
Arenas, Southern Chili, says that at his port in 1912, per- 
fumery and toilet preparations were imported to the value 
of over $20,000, about one-half of which was toilet soaps. 


American toilet soaps are finding increased favor and were 
imported in 1912 to the value of more than $1,000. 


CHINA. 


lhe formation is announced in 
Shanghai of a gigantic British combine for the manufac- 
ture of soap and allied products in China, the firms con 
cerned being Messrs. Lever Bros., Ltd., Brunner, Mond 
& Co., Ltd., J. Crosfield & Son, Ltd., Gossage, and the 
Erasmic Co., Ltd. Land has been acquired at Shanghai, 
where a factory equipped with the latest scientific ap- 
pliances will be established [he nominal capital of the 
companies 1s about $170,000,000, and the combine is 
believed to be a British record 


British Soap CoMBINE 


COREA. 

Soap According to a French official report, the im 
ports of soap have increased from about 75,000 yen in 
the years 1908-10 to more than 112,000 yen in 1911, The 
imports of toilet soaps have increased from 120,443 pieces, 
value 60,569 yen, in 1909 to 178,110 pieces, value 77,886 yen, 
in 1911. During the same period the imports of washing 
soaps went up from 1,235 piculs (1 p.—60,453 kg.), value 
13,284 yen, to 2,519 piculs, value 34,807 yen. After Japan, 
France does the best trade 


FRANCE, 


GrassE.—Just before Christmas a son arrived at the home 
of Mr. and Mrs. Laloue, and he has been named Pierre 
Mr. Laloue is of the chemical staff of Roure-Bertrand Fils 

GREECE. 

Ouive O1t 1n Messenta.—Consular Agent Ripley Wilson, 
Kalamata, Greece, says: It is stated by the president ot 
the Commercial Club of Kalamata that the olives now 
being gathered throughout the Province of Messenia will 
yield about 5,785,100 pounds of olive oil. In 1912, only 
2,257,600 pounds were obtained. The fruit in 1913 was of 
average quality and the product should be of good grade 
The quality of the Messenia olive oil is being constantly 
improved by the introduction of modern crushers and 
presses and in the substitution of metal storage tanks for 
the old-fashioned earthenware receptacles used for many 
years. In the Kalamata district there are now four plants 
in which steam power is used, and it is believed that several 
more will be added within the next few years. In thi 
neighboring Province of Laconia, about 20 miles from 
Kalamata, there is a producer who, by carefully selecting 
the olives and by removing all leaves and other foreign 
matter, is said to obtain an oil of the highest grade. 


ITALY. 


Orive Cror.—Consul Hernando de Soto, Palermo, Sicily, 
reports: The picking of olives has started in the lowlands 
and will be finshed about the end of December, while in 
the mountainous districts harvesting operations usually 
begin later and may last until the end of February, 1914 
Although accurate figures as to the prospective yield art 
not at hand, reports from the principal olive-growing 
districts seem to indicate that the production for 1913-14 
will hardly exceed, 50 per cent. of a good average crop 
It is reported, however, that the unsatisfactory conditions 
of the crop in this district will be compensated to some 
extent by a more promising yield in the eastern Provinces 
of Sicily, viz., Messina, Catania, and Siracusa. The prin 
cipal olive-growing centers in this consular district are 
Bagheria, Termini Imerese, Trabia, Cefalu, Misilmeri, 
Villabate, Belmonte Mezzagno, Bolognetta, Ventimiglia, 
Corleone, Parco, Monreale, Carini, in the Province of 
Palermo, and Castelvetrano in the Province of Trapani 

Vice Consul Leon Béhm de Sauvanne, of Leghorn, unde 
date of December 1, reports that the 1913-14 olive crop in 
the Tuscany district is estimated at 30 per cent. below a 
full crop. The fruit is well advanced for the season and an 
early crop is expected. 

Ons.—Exports to the United States from the Catania 
consular district in 1912 showed an increase of 257 pet 
cent. in olive foots oil. Figures: Essential oils, 566,615 
pounds, valued at $1,017,940, a gain of $286,249 over 1911; 
foots, olive, 432 tons, valued at $57,624, an increase of 
$41,474: olive oil, 58,876 gallons, valued at $76,952, an 
increase of $14,174. 

Italy’s total exports of. essential oils in 1912 amounted 
to $1,946,689, an increase of $426,119 in value over 1911 
The olive oil sent to the United States was valued at 
$4,288,460, a gain of $65,427 over 1911 


INDIA 


PeRFUMES AND Soaps.—Consul H. B. Baker says that a 
novelty which a leading English soap firm has introduced 
in India and which seems extremely popular, is a card 
scented with a perfume used in the soap sold by the firm, 
and with a picture on the card of the particular flower 
from which this perfume is derived. These cards may be 
carried in the pocket, used as sachets, as bookmarks, et 

(Continued on page 288.) 
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(It should be borne in mind by purchasers that the market quotations in this journal are quantity prices. 
For small orders the prices will be slightly higher.) 


| PRICES IN THE NEW YORK MARKET 
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ESSENTIAL OIL PROSPECTS IN CALIFORNIA. 
By Wo \. B H, of New York 


The old idea that perfumery and flavoring raw materials 


have to be imported is gradually giving way to the newer 


and more pleasing impression that this country can pro- 


duce almost anything that now comes from Europe and a 


great deal that comes from other foreign parts 


[his is specially true of the citrus oils. For while the 


Easterner, who has a natural te: 


dency to European ideas 


and who is also naturally somewhat of a sceptic has been 


saying “the fruit does not contain the oil” or “the oil has 


not the the Californian has for about seven years 
been working steadily 


flavor,” 
on the problem of the manufacture 
of citrus and other oils from his own fruit and plants. It 
was characteristic of the Westerner to do his experiments 
on the large scale and to operate largely before perfecting 

hus failed, 
and there 


his processes. 


I corporation after 


refloated 


corporation 


was patched and revived until at last 


are now 


two corporations, each the descendant of lines of 


pioneer firms and corporations, and each working on 


entirely different lines from the other and profiting by all! 


the experience and wisdom bought by the failures and 


losses ¢ f the if predece ssors 
rhe principal products turned out by one of these parties 


oils As 


very deep-colored but transparent 


from citrus fruits were oleo resins rather than 


now produced they are 


liquids of slightly greater viscosity than the Messina oils 
They possess a peculiar odor, not quite so light or pene- 
trating as that of the Messina oils, 


cent of the obtained on the 


and strongly reminis 


smell hands when the fruits 


are peeled. They dissolve bright in alcohol and 5 per cent 


solutions (standard extract strength), have a_ strong 
much more akin to 
obtained Messina oil 
than the oleo itself 
Possibly the high percentage of resins in the original oleo 


effect 


natural color, and a fruity aroma very 


that from a similar solution of the 


resin is akin to the Messina oil 


and more 
portions, which effect might be broken up by the 


addition of alcohol. In 


course, 


resin has a_ fixative upon the lighter 


aromat 


addition to these oleoresins— 


from which, of emulsions, extracts and soluble 


flavors can be produced in the ordinary way—the com- 


panies referred to above have manufactured numbers of 


other fruit products, especially from the fruit centers 


Among these are orange and lemon marmalade, fruit 


juices, fruit pastes and citric acid and citrates. On account 
of their ideal location for such work and special purchasing 
facilities, these parties naturally work on oranges in pre- 
ference to lemons 

The chief products manufactured from citrus fruits by 
the other oils order of the 
Messina product, the properties of which they 


rival. In 


parties were strictly on the 


share and 
products from the fruit 
centers similar to those mentioned above 


Briefly, the 


addition to these oils, 


were made 


main distinction between the efforts, pro 


cesses and results of the two series of endeavors lies in 
the fact that the one group depends on solvent action for 
the production of their oleo resin, while the other group 
have always worked along mechanical lines for the pro 
duction of their oil. 

One of the able Cali- 


fornia has, with two assistants, had considerable share in 


most Government chemists in 
the experimental work performed with a view to demon- 


strating the possibility of manufacturing citrus oils from 


American citrus fruits, but although various mechanical 


processes were thoroughly tested, nothing was done on the 
\s late as the end 
of 1911, a Commissioner sent by the Government into Cali- 
fornia to oils 


large scale as a result of this work. 


ascertain whether any citrus were being 


produced, reported in the negative. 


Many other plans for work upon citrus fruits from 


other materials are under way. Attempts have been made 
South- 


Oil of eucalyptus 


to manufacture quite a few essential oils in the 


west, besides those from citrus fruit 
globulus was made for a number of years in the neigh- 
borhood of Pasadena, but it was never sold on the market 
but was consumed by the producers in a patent medicine. 


Quite a few other essential oils have been made on the 


experimental scale. 
In addition to all 

oils 

already 


these efforts to produce essential 


this 
a very large and increasing sourcé of the supply 


and similar materials in California, state is 


of flavoring seeds and herbs for distillation purposes, and 
look for 
during the 


it is not unreasonable to remarkable develop- 
few 
least 


independent of 


ments along these lines next years, 


some 


nor 


is it improbable that in the cases of at raw 


materials, we may become Europe and 
other foreign lands 
who have 


never visisted California, the flowers there are possessed, 


Contrary to the reports of many persons 


as a general rule, of a rare fragrance. In the flowering 


season the perfume of the orange and lemon trees is 


almost overpoweringly sweet, while there is a species of 
bloom all the 
Very little has been done along these lines, 


strongly perfumed violet which 


seems to 
year round 
but provided mechanical means of picking and detaching 
overcome the 


expensive labor charges, the future may be another Grasse 


petals from the flowers can be devised to 


located somewhere in the Garden stat 


FOREIGN CORRESPONDENCE. 


(Continued from page 286.) 


The natives of India are extremely fond of perfumes, and 
when they buy soap, the merit of the article, in their 
opinion, is usually more in the scent than in the lathering 
qualities 


JAPAN. 


PEPPERMINT O1Lt.—Some farmers who had refused to 
listen to persuasions to plant rice a year or two ago, when 
it was a profitable industry, but planted peppermint in- 
stead, have lately been very fortunate, as the price of 
menthol rose in a very extraordinary manner. The ex- 
ports for 1912 were as follows: Menthol, 177,000 pounds, 
$600,000, an increase of 26,000 pounds; peppermint oil, 
246,000 pounds, $352,000, an increase of 16,000 pounds. 


MEXICO. 


VANILLA BEANS IN TABAScO.—Consul A. J. Lespinasse, 
at Frontera, says: Notwithstanding that the vanilla vine 
grows rapidly in the forests of the State of Tabasco and 
especially in the municipalities of Tacotalpa, Macuspana, 
Teapa, and Huimanguillo in northern Tabasco, it has not 
been cultivated in commercial quantities. Even in its wild 
state, however, it compares most favorably with the cul- 
tivated beans of the adjoining State of Vera Cruz. Those 
seeking light employment and large returns on their in- 
vestment have in the cultivation of the vanilla vine an 
ideal occupation. After the rough manual work has been 
completed and brush removed, vanilla culture is especially 
adapted to women or persons who can not withstand 
exposure and hardships. The vine in Tabasco will bear 
the second or third year, according to locality, and will 
continue to bear for 6 to 8 years if properly cultivated. 








